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THE BUSINESS SITUATION IN TEXAS 

The seasonally adjusted Index of Texas Business Activ
ity rose 13 % in January. At 133% of the 1957-59 base 
value, the index was 18% above January 1961. 

It should be noted that the base period of the index has 
been shifted forward in time from 1947-49 to 1957-59. 
This change is being made for all barometers of Texas 
business. The various federal agencies that compile and 
publish index numbers are changing their base periods to 
1957- 59. It is necessary that Texas indexes have the same 
base, otherwise percentage comparisons become meaning
less. Growth comparisons cannot be made unless the in
dexes all have the same base period. 

The January value of the Index of Texas Business Ac
tivity is a new high for this business indicator. It is an ex
tremely encouraging factor in evaluating the current state 
of our regional economy. The index is based on bank check 
transactions adjusted for seasonal and price variations. 
Check transactions cover a very broad range of economic 

activ1L1es, including retail and wholesale trade, manufac
turing, and service industries. Some of these activities are 
not refl ected in the changes in other barometers. They 
affect this index only. This is one reason why changes in 
this index are of so much importance. A series of drops in 
the index would be serious. Similarly, the fact that the 
index has been moving in a generally upward direction for 
the past year is very encouraging. 

Miscellaneous freight carloadings fell 1 % in January to 
a level 18% below January 1961. This index has been 
losing ground for several months. Other transportation 
media are still cutting into the rails' freight business. 

The seasonally adjusted index of crude petroleum pro
duced in the state declined 4% in January. On its new 
1957-59 base the January index value was 90.6% . This 
was 2% below January 1961. The number of producing 
days allowed by the Railroad Commission in January was 
nine, the same as in December. Both months have the same 

Texas Business Activity 
Index Adjusted for seasonal variation 

200 200 
1957-59=100 

150 150 

I 

~r JV\/V-uµv 
~ ~ 

fVV'-rv-''" 
A,.,.I -" 

100 100 

~-
~ ,~ 

I~ ~ 
50 50 

0 0 
1950 '51 '52 '53 '54 '55 '56 '57 '58 '59 '60 '61 '62 

MARCH 1962 57 



number of calendar days. Total monthly production from 
nonprorated fields depends on the number. of calendar 
days. Various technical factors cause product10n to fluctu
ate below total allowables and maximum efficient ratings. 
Extremely cold weather in January prevented some leases 
from being pumped and added to the normal volume of 
malfunctions of oil producing equipment. 

Eight days production for Feb:u~ry and March. is the 
figure set by the Railroad Comm1ss10n. A comparison of 
allowables for the past several years follows. 

NUMBER OF PRODUCING DAYS ALLOWED 

1957 1958 1959 1960 1961 
January 16 12 12 10 9 
February 15 11 11 10 8 
March 18 9 12 10 10 
April 16 8 11 9 9 
May 16 8 12 8 8 
June 15 8 10 8 8 
July 13 9 9 8 8 
August 13 11 9 8 8 
September 13 12 9 8 8 
October 12 11 9 8 8 
November 12 11 9 8 8 
December 12 12 10 9 9 

TOTAL 171 122 123 104 101 

1962 
9 
8 
8 

25 

The March allowable of only 8 days establishes a new 
pattern of only 25 producing days for the first quarter of 
the year. In the first quarter of last year 27 days were al
lowed. The maximum for the period shown is 49 days for 
the first quarter of 1957. It is to be hoped that the loss in 
producing days for the first quarter can be made up later 
in the year. Otherwise, the number of producing days may 
fall below 100. 

The seasonally adjusted index of crude runs to stills rose 
8% in January. At 106.6% of the 1957-59 average the 
index was 1 % below January 1961. Cold weather in Jan
uary increased the demand for heating oils. The resulting 
improvement in demand has firmed prices for distillate 
fuel oil. It is also swelling stocks of gasoline, since every 
gallon of oil refined results in production of about a half
gallon of gasoline. 

Total electric power consumption rose 5% in January 
after allowance is made for seasonal factors. At 125.5% 
of the 1957- 59 average the index was 12% above January 
1961. Industrial power consumption rose 2% in January 
to a level 2% above January 1961. The remainder of the 
5% rise in total power consumption was caused by in
creased consumption in homes and business establishments. 

The drop in retail sales of 3% after seasonal adjustment 
was due to a drop in sales of nondurables. Sales of durable 
goods held at the December level. All three retail sales in
dexes for January were above the January 1961 level. 

Both rf'sidcntial and nonresidential building permits 
contributed to the January rise in the seasonally adjusted 
index of total permits. All three indexes were substantially 
above the January 1961 lcvcl. 

The s<'asonally adjusted indr'x of average weekly earn
ings in Texas manufacturing industries declined 1 % in 
January. Average hourly wages advanced from $2.30 in 
December to $2.33 in January; however, average hours 
worked dropped from 41.7 in December to 40.l in January. 
At 108.9 '/r, of 1957-59 the January value of the index was 
3% above January 1961. Average weekly wages in January 
for all Texas manufacturin g industries amounted to $93.43. 
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The top weekly wage of $139.75 was paid by the petroleum 
refining industry. It was followed closely by the $135.36 
paid by the chemical industry. 

Total nonagricultural employment in January was 2,-
507,000, up 1 % from the 2,488,200 in January 1961. 

In summary it can be said that the strong upturn in 
general business activity in the state as measured by the 
Index of Texas Business Activity, the upturn in power 
consumption, especially industrial power consumption, plus 
the decided improvement in building permits are all indica· 
tive of strong underlying forces pushing the state's economy 
forward. 

SELECTED BAROMETERS OF TEXAS BUSINESS 

( 1967-59 = 100) 

Percent change 

Jan 1962 Jan 1962 
Jan Dec Jan from from 

Index 1962 1961 1961 Dec 1961 Jan 1961 

Texas business activity .................... 133.0 117 .3 112.3 + 13 + 18 
Miscellaneous freight carload-

ings in S.W. District .................... 73.9 74.7 90.2 - l - 18 
Crude petroleum production ............ 90.6• 94.8• 92.3r - 4 - 2 
Crude oil runs to stills .................... 106.6 98.6 108.0 + 8 - 1 
Total electric power consumption 125.5* 119.7r 112.lr + 5 + 12 
Industrial power consumption ...... 108.6• 106.4r 106.3r + 2 + 2 
Bank debits .......................................... 134.0 117.7 113.3 + 14 + 18 
Total retail sales ................................ 104.5• 107 .2r 95.9r - 3 + 9 

Durable-goods sales ...................... 109.l • 109.6r 90.9r •• + 20 
Nondurable-goods sales ................ 102.1 • 106.0r 99.lr - 4 + 3 

Urban building permits issued ........ 125.6 102.5 101.3 + 22 + 24 
Residential ...................................... 107.4 91.7 82.8 + 17 + 30 
Nonresidential ................................ 169.9 107.6 129.1 + 58 + 32 

Total industrial production 
(1947-49=100) .............................. 178 180r 172 + 3 

Average weekly earnings + 
3 manufacturing ................................ 108.9• 110.4r 105.4 

Adjusted for seasonal variation. 
•Preliminary. 
r Revised. 
•• Change is less than one-half of one percent. 

Retail Sales 

In January the seasonally adjusted index of total retail 
sales in Texas declined from 107.2% of the 1957-59 aver· 
age to 104.5%. This was a 2.5 % drop. A decline in sales o.f 
nondurable goods from 106.0% to 102.l % was responsi
ble for the drop in total sales. The index of durable goods 
sales held at 109.l % in January--0nly a small fraction of a 
percentage point below the 109.5% value for December. 

If this January level of sales were to continue through· 
out 1962, total sales for the year would be $11.1 billion, 
approximately the same as the $11.2 billion volume for 
1961. 

Among the various categories of sellers of durable good.s, 
automotive stores showed a smaller than normal drop m 
sales. The usual seasonal decline for automotive stores 
from December to January is 10% . Actual sales showed a 
month-to-month drop of 9%. Motor vehicle dealers had a 
decline of only 7%. January sales of automobiles were 
24% above January 1961. 

Furniture and household appliance dealers had a greater
than-seasonal decline in sales. The usual decline is 29%. 
Actual sales in January fell 32 % below December. At this 
reduced level January sales were still 12% above the same 
month of 1961. 

TEXAS BUSINESS REVIEW 



Total sales of farm implements, hardware, lumber and 
building materials experienced the usual 10% decline. A 
13% rise in farm implement sales and a less-than-seasonal 
decline in building material sales were offset by a 40% 
drop in hardware. 

Some categories of nondurable goods made a good show
ing despite the overall decline for this group. Gasoline and 
service stations had a sales decline of only 4 % instead of 
the usual 9% . Apparel sales fell 47% as is usual in Jan
uary. A large decline in sales of family clothing stores was 
mitigated by a smaller decline in shoe sales and miscel
laneous apparel. Drug stores had a greater than seasonal 
drop in sales as did restaurants and food stores. Sales of 
general merchandise fell 57 % instead of the usual 52% . 

ESTIMATED VALUE OF BUILDING AUTHORIZED 
Source : Bureau of Business Research in cooperation with the Bureau 

of the Census, U. S. Department of Commerce 

Jan 
1962 

(thousands 
Classification of dollars) 
ALL PERMITS --------------- ----------------------$128,460 
New construction ----------------------- ------------- 120,794 

Residential (housekeeping) ------------ 63,039 
One-family dwellings -------------------- 63,380 
Multiple-family dwellings ------------ 9,659 

Nonresidential buildings ------------------ 67,765 
Nonhousekeeping buildings 

(residential) -------------------------------- l,213 
Amusement buildings ------------------ 370 
Churches -------------------------------------- 2,077 
Industrial buildings ---------------------- 2,348 
Garages (commercial 

and private) -------------------------------- 271 
Service stations -----------------------------
Hospitals and institutions -----------
Office-bank buildings -------------------
Works and utilities ---------------------
Educational buildings -------------------
Stores and mercantile buildings __ 
Other buildings and structures __ 

Additions, alterations and repairs -
METROPOLITAN vs. NON

METROPOLITANt 

1,308 
2,409 

30,105 
2,870 
6,460 
6,847 
1,487 
7,666 

Total metropolitan ---------------------------- 110,712 
Central cities ---------------------------------- 91,689 
Outside central cities --------·----------- 19,023 

Total nonmetropolitan -------------------- 17, 7 48 
10,000 to 60,000 population -------- 11,211 
Less than 10,000 population ______ 6,637 

t As defined in 1960 Census. 
•• Change is less than one-half of one percent. 

Percent change 

Jan 1962 Jan 1962 
from from 

Dec 1961 Jan 1961 
+ 51 + 24 
+ 63 + 31 
+ 62 + 30 
+ 46 + 24 
+104 + 76 
+ 76 + 32 

+ 12 - 56 
- 27 + 3 
- 22 + 57 
+ 12 -11 

- 58 - 39 
+ 16 + 98 
+ 45 - 82 
+493 +668 
+185 + 2() 
- 34. - 20 
+ 17 + 8 
+ 22 - 17 
- 28 - 29 

+ 53 + 29 
+ 63 + 30 
+ 19 + 25 
+ 42 •• 
+ 44. + 4. 
+ 38 - 5 

Of the seven major categories in the nondurables sector, 
five had January sales that were above January 1961. Drug 
sales were 7% above January of last year. Food sales in 
January were 4% above the same month of 1961. Gasoline 
and service station sales were up 4%. General merchandise 
was up 6%. "Other" nondurables were up 2% . Restaurants 
and apparel stores both had January sales that were 1 % 
below January 1961. 

Nationally, retail sales in January were 1 % below De
cember. A decline in sales of durable goods other than 
automobiles caused the fall. Total sales of durables were 
2% below December. National sales of nondurables were 
about the same in January as in December after seasonal 
adjustment. Texas retail sales showed the reverse pattern. 
Durable goods sales in Texas held steady, but sales of non
durables declined. 

The decline in total retail sales for the nation is attributed 
to a decline in personal income for January to an annual 
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rate of S430.3 billion. off Sl.5 billion from the December 
rate. A shortening of the work week and a drop in diYidend 
payments contributed to the reduction in total personal 
income. With the steelworkers' contract corning up for re
newal June 30, many workers are recalling the long and 
costly 1959 strike which exhausted their saYings. The ad
ministration is exerting every effort to prevent a strike. 
Nevertheless, many workers will be saving a little extra 
"just in case." This could be a factor in any stickiness of 
retail sales this spring. 
Construction 

After dropping to 102.5 % of the 1957-59 aYerage in 
December, the seasonally adjusted index of urban building 
permits issued in Texas rose strongly in January. At 
125.5% of the base period value, the January index was 
22 % above December and 24% above January 1961. This 
is a welcome development. January declines in the national 
indexes of retail sales and industrial production plus a 
decline in personal income have led to some speculation 
that the recovery is falterin g. Texas retail sales dropped 
slightly in January but this index is subject to minor er
ratic variations. The national decline in retail sales un
doubtedly refl ects some latent fear of a steel strike. Al
though a strike is possible it is significant that negotiations 
are beginning very early and on an unprecedented note of 
cordiality between the negotiating labor and management 
teams. Memories of the 116-dav strike in 1959 will. never
theless, make some steel comp~ny employees save . a little 
more. There is no significant economic reason to expect a 
business downturn so soon after the beginning of an up
swing. This is an important reason to belieYe that the cur
rent downturn in several indexes is of no great significance. 

Both residential and nonresidential building permits 
contributed to the improvement in the total. Residential 
permits rose 17% above December after seasonal adjust
ment. At 107.4% of the 1957- 59 average, residential per
mits WE're 307': aboYe Januan- 1961. Permits for one
family dwellings were 24% above January of last year. 
Permits for multiple-family buildings ,.,-ere 76 o/c aboYe 
January 1961. due to a substantial rise in permits for 
apartment buildings. Apartment building has been a main
stay of residential building for the past several years. One
family buildings authorized in 1961 had a total rnlue 4 % 
aboYe 1960. This is a good show ing. :\1ultiple-family d"-e]]. 
ings authorized in 1961 totaled 106% more than 1960. 
Residential construction was one of the bright spots in the 
state's economy last year. It appears that it will be in 1962 
also. 

The seasonally adjusted index of nonresidential permits 
rose 58% in January to a leYel 32% aboYe Januan' 1961. 
Strong increases in ~ffice-bank buildings and public works 
were major contributors to the large increase. The S25,-
000,000 Tennessee Gas building in Houston made an im· 
portant contribution to the overall impro,-ement. Declines 
in some other nonresidential types of construction were 
more than offset by this increase plus increases in indus
trial buildings, hotels and motels, and mercanti le building5. 

Total metropolitan building permits issued in January 
were 29 % above January of last year. :\onmetropol itan 
permits were at the same leYel as January 1961. In the non
metropolitan group of urban areas, a rise in permits issued 
in cities of 10,000-50,000 population was offset by a de
cline in permits issued in urban places of less than 10,000 
population. 
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Population Projections for Texas 
Statistical Areas, 1970 

by SANFORD LABOVITZ 

n esearch Associate, Population Research Center, 
Department of Sociology, The University of Texas 

Few governmental or business decisions are made with
out reference to population trends. In fact, decisions in 
practically all spheres of business, public transportation, 
medical care, and education are oriented toward the future 
rather than the present population. In recognition of the 
need for forecasts which are something more than mere 
guesses, this paper presents 1970 population projections for 
the Standard Metropolitan Statistical Areas (S.M.S.A.'s) 
of Texas and a discussion of related methods and problems. 

Population Projections: Assumptions and Methods 

All population projections are based on one major as
sumption-that a past trend or condition will continue up 
to some future point. However, this does not mean that all 
projections produce the same results. On the contrary, the 
results vary according to the years considered and the 
method applied. Thus, with regard to the Texas S.M.S.A.'s 
the past trend or condition considered in making a 1970 
population proj ection may be any period ranging from 
1850- 1960 to 1950-1960, and the 1970 projection will be 
different for each period, even though the same method is 
used in each case. Proj ections also vary according to the 
method used in determining the nature of a past trend or 
condition. For example, suppose that in the year 1955 
someone had attempted to project the population of the 
Houston S.M.S.A. (Harris County) to 1960, basing the 
proj ection on past trends between 1900 and 1950. During 
this period the population increased as follows: 1900, 63,-
786; 1910, 115,693; 1920, 186,667; 1930, 359,328; 1940, 
528,961; and 1950, 806,701. One feature of this trend is 
the fact that the Houston population increased on the aver
age 148,583 per decade. If a proj ection is made on this 
hasis, the forecm•t for 1960 would be 955,284. This figure 
woulcl have heen very inaccurate, however, as the actual 
population of the Houston S.M.S.A. was 1,243,158 in 1960. 
The reason for the inaccuracy is obvious. Average growth 
per decade docs not adequately describe the features of 
population growth in Houston between 1900 and 1950. 
l nspection of the fi gures reveals that the growth in abso
lute numbers has been exponential (each decade the popu
lation incn·ase accelerated, i.e., was greater than the in
crease in the preceding decade). Thus, the decade by 
decade 1900-1950 trend for the Houston S.M.S.A. can be 
hest dPscribed by the mathematical formula for a second 
degree curve rather than a first degree curve (a straight 
line). 

Since all population proj ections assume that a past trend 
or condition will continue up to some point in the future, 
they are always subject to question precisely because past 
trends or conditions may change. However, granted that 
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Standard Metropolitan 

This article is the third study based on research conducted 
by the Population Research Center of the Department of 
Sociology, The University of Texas. Projections presented in 
this study may not agree with previous publications of the 
Bureau of Business Research and other organizations but the 
assumptions on which these projections are based are stated 
in the article. 

any projection is subject to question, more confidence can 
be placed in some than others. The results of past studies 
and certain theoretical considerations suggest five princi· 
ples concerning the confidence in the accuracy of popula· 
tion projections : 

(1) The more distant the projection date, the less ac
curate the projection. 

(2) The larger the size of the population, the more ac· 
curate the projection. 

( 3) The longer the period of past trends considered, the 
more accurate the projection. 

(4) The more the projection takes into account every 
feature of past trends, the more it is accurate. 

( 5) The more the projection takes into account changes 
in population composition (age and sex in particu· 
lar) and the influence of such changes on future 
growth, the more it is accurate. 

None of these principles applies equally well to all popu· 
lations, and they do not enable a forecaster to make any 
definite predictions about the probable error for any par
ticular projection. Nevertheless, the principles do serve as 
general guides. 

As a final consideration, it should be stressed that there 
is no "best method" for population projections. The method 
which produces accurate results for certain populations or 
certain periods may not do so for other populations and 
other periods. This is true for each of the four methods 
considered below. 

Graphic and mathematical projections. Extrapolation is 
one of the simplest methods of population projection. The 
method is applied in three steps. First, the population size 
of the area in question is plotted over past census years on a 
sheet of graph paper. Second, the points are connected by a 
line. And, third, the line (which represents past trends) is 
extended up to the forecast date. 

Only rarely can the past trend be extended by visual in· 
spection, and this is particularly true when the past trend is 
not linear (i.e., not a constant increase from one year or 
decade to the next). Usually, the proj ection is based on a 
mathematical formula which describes the past trend. The 
choice of formulas is determined by the nature of the line 
representing past trends, i.e., whether the change in popu
lation has followed a linear (a constant amount of in
crease) , exponential, or logistic (a declining amount of 
increase) course. 

A variation on the extrapolation method considers the 
percentage increase in population rather than absolute in
creases in population size. However, the method is essen· 
tially the same in both cases. 

The amount of confidence that can be placed in an extra-
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polation depends on: ( 1) the length of the past trend, 
(2) the length of the period covered by the projection, and 
( 3) the degree to which the curve accurately describes past 
trends. In no case, however, does extrapolation directly 
take into account probable future changes in the age-sex 
composition and the effect of such changes on population 
trends. 

Ratio or apportionment projection. The ratio method as
sumes that change in the population size of the area in ques
tion is closely related to that of a larger region (e.g., state 
or nation ). On this basis, the population of the larger re
gion is projected (by one method or another), and the 
ratio of the region's population to that of the area is then 
applied to the projected population of the region to ob
tain a forecast for the area. 

The one major merit of the ratio method is that a popu
lation projection for a region is likely to be more accurate 
than a projection for any part of the region. However, note 
that the method assumes that the ratio of the region's pop
ulation to that of its parts will remain the same. It shall be 
shown shortly that this may not be the case. Furthermore, 
even if the ratio of the larger region to its parts remains 
constant, an error in the population projection for the reg
ion will result in errors in the projections for all of its parts. 

Component method. This method considers separately 
the two components of population growth-natural in
crease and net migration. Natural increase is the total num
ber of births minus the total number of deaths, while net 
migration is the number of people moving into an area 
minus the number moving out. It is often necessary to de
termine the net migration rate indirectly. One method fre
quently used is to subtract natural increase from the total 
population increase and designate the remainder as net 
migration. 

The component method can be applied in either of two 
ways: 

(1) Apply past net migration and natural increase rates 
to the current population up to the forecast date. 
Thus, if average annual net migration and natural 
increase rates for 1950-60 are known, they can be 
applied to the 1960 population and thereby project 
the population growth up to 1961 or any subsequent 
year. 

(2) Proj ect past trends in net mi gration and natural in
crease rates and apply the projected rates. This 
variation on the method cannot be used unless the 
rates for a long period in the past are known. Such 
is seldom the case, particularly with regard to net 
migration rates. 

The major question in the case of the component method 
is the assumption that past net migration and natural in
crease rates will continue up to the forecast date. All pro
jection methods assume, of course, that some past trend 
or condition will continue in the future. However, the ma
jor shortcoming of the component method is that it does 
not take into account the fact that a continuance of exist
ing rates will change the composition of the population 
and thereby eventually change the rates, particularly the 
rate of natural increase. For example, continuation of a 
negative net migration rate will usually lower the existing 
natural increase rate, because migrants are typically per
sons in their reproductive years and thei r loss lowers the 
birth rate and increases the death rate. Probable changes 
in natural increase rates and net migration rates can be 
anticipated by projecting past trends in the rates, but this 
is seldom possible. 

Cohort-survival method. The major feature of this 
method is that it takes into account future changes in the 
population composition resulting from the prevailing net 
migration, death, and birth rates in each age-sex group. 
The prevailing rates are applied annually to each age-sex 
group in the population up to the proj ection date to deter-

TABLE 1 

POPULATION SIZE OF TEXAS AND ITS STANDARD METROPOLITAN STATISTICAL 

AREAS FOR EACH CENSUS YEAR, 1900-1960* 

Standard metropolitan Census years 
statistical areas 1900 1910 1920 1930 1940 1950 1960 

Abilene1 -- ---·----·----------·· ------······--------·······-· 17,552 50,592 46 ,404 65 ,256 67,525 85,517 120,377 
Amarillo!! ------------------- -------------·-·····------··-·-- 2,783 15,736 20,385 53, 151 61,450 87,140 149,493 
Austin3 ·-------············-------------·········----------·-·· 47,386 55,620 57,616 77,777 111,053 160,980 212,136 
Beaumont-Port Arthur" -------·--·-········---· 20,144 47,710 88,499 148,540 162,711 235,650 306,016 
Brownsville-Harlingen-San Benito5 16,095 27,158 36,662 77,540 83,202 125,170 151,098 
Corpus Christi• ----------······ -·······------- -· ···--·· 10,439 21,955 22,807 51,779 92,661 165,471 221,573 
Dallas" -------·--··-····-···----------·-·--·····--------------- 211,190 269,656 351,215 458,629 527,145 74 3,501 1,083 ,601 

El Paso• ····------------···------- --------- ······-··------- 24,886 52,599 101,877 131,597 131,067 194,968 314,070 
Fort Worth• ··-··--------·-·········--------········-- 86,195 143,032 190,086 230,870 255,905 392,643 573,215 
Galveston-Texas City'• --·--··· ······----········ 44,116 44,479 53,150 64,401 81,173 113,066 140,364 

Houston11 ······----------········------······-·····---------- 63,786 115,693 186,667 359,328 528,961 806,701 1,243,158 
Laredo12 ·············----------··-···-······--····------------ 21,851 22,503 29,152 42,128 45,916 56,141 64,791 

Lubbockl8 -----······ ··-··-------·--······----------······-- 293 3,624 11,096 39,104 51,782 101,048 156,271 

Midland" ------ -------------------------------------······- · l,741 3,464 2,449 8,005 11,721 25 ,785 67,717 

Odessa'• ··--····-------------·····-------··········----------- 381 1,178 760 3,958 15,051 42,102 90,995 

San Angelo10 -······------------------------------------- 6,804 17 ,882 15,210 36,033 39,302 58,929 64,6 30 

San Antonio17 -······ ·--------·······------------------- 69,422 119,676 202,096 292 ,533 338,176 500,460 687 ,151 

Texarkanats ---------···----------········--······ -------- 44,2 34 54 ,382 63,493 79,149 82,082 94 ,580 91 ,657 

Tyler10 ··--·-······--·--···-------------·-· ·····----·····------ 37,370 41,746 46,769 53,123 69,090 74,701 86,350 

Waco20 ------··----------------------------------------·-····-- 59,772 73,250 82,921 98,682 101,898 130,194 150,091 

Wichita Falls21 --------------------·-··-··--------------- 8,314 22,619 78,165 84,100 81 ,203 105,309 129,638 

Texas, total population ---------·····------······ 3,048,710 3,896,542 4,663,228 5,824 ,715 6,414,824 7,711 ,194 9,579,677 

• Source of data: U. S. census reports for each census year. 
Counties in each SMSA: 1 Jones and Taylor; 2 Potter and Randall ; 3 Travis ; • J efferson and Orange; • Cameron; •Nueces; 7 Collin, Dallas, Denton, 

and Ellis ; a El Paso; o Johnson and Tarrant; 10 Galveston ; n Harris ; 12 Webb; 13 Lubbock; 14 Midland; l G Ector; 10 Tom Green; 17 Bexar; 18 Bowie , 
Texas, and Miller, Arkansas; 19 Smith; 20 McLennan; 21 Archer and Wichita. 
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mine the total natural increase, the total net migration, and 
thereby total change in population size. 

Although the cohort survival method probably provides 
the most reliable results, it is not free from certain possible 
errors. For one thing, it rests on the assumption that pre
vailing birth and death rates in each age-sex group will 
continue in the future. It also assumes that net migration 
rates for age groups in an immediate past period will con
tinue unchanged. Thus, the results of a projection based on 
the cohort-survival method are subject to question but, 
nonetheless, the method has the virtue of taking into ac
count changes in the age-sex composition under prevailing 
or past death, birth and net migration rates. 

TABLE 2 

PERCENT OF THE TOTAL POPULATION OF TEXAS IN EACH 
OF ITS STANDARD METROPOLITAN STATISTICAL AREAS 

FOR EACH CENSUS YEAR, 1900-1960 

Census years 
Standard metropolitan 

1910 1920 1930 1940 1950 1960 statistical areas "'1~9~00---------~-~-~-

Abilene .......................... 0.6 
Amarillo .......... ............. 0.1 
Austin ______ ..................... 1.6 
Beaumont-
Port Arthur .................. 0.7 
Brownsville-
Harlin gen
San Benito 
Corpus Christi .......... .. 
Dallas .......................... .. 
El Paso ....................... .. 
Fort Worth ................ .. 
Galveston-
Texas City .................. .. 
Houston .................. . 
Laredo ........................ .. 
Lubbock ...................... .. 
Midland ...................... .. 
Odessa .......................... . 
San Angelo ................ .. 
San Antonio .............. . 
Texarkana ................... . 
Tyler ............................ . 
Waco .. 
Wichita Falls ............ .. 

0.5 
0.3 
6.9 
0.8 
2.8 

1.4 
2.1 
0.7 
0.0 
0.1 
0.0 
0.2 
2.3 
1.6 
1.2 
2.0 
0.3 

1.3 1.0 
0.4 0.4 
1.4 1.2 

1.2 1.9 

0.7 0.8 
0.6 0.6 
6.9 7.6 
1.3 2.2 
8.7 4.1 

1.1 1.1 
3.0 4.0 
0.6 0.6 
0.1 0.2 
0.1 0.1 
0.0 0.0 
0.6 0.3 
3.1 4.8 
1.4 1.4 
1.1 1.0 
1.9 1.8 
0.6 1.7 

1.1 1.1 1.1 1.3 
0.9 1.0 1.1 1.6 
1.3 1.7 2.1 2.2 

2.6 2.5 3.1 3.2 

1.3 1.3 1.6 1.6 
0.9 1.4 2.1 2.3 
7.9 8.2 9.6 11.3 
2.3 2.0 2.6 3.3 
4.0 4.0 6.1 6.0 

1.1 1.3 1.6 1.5 
6.2 8.2 10.6 13.0 
0.7 0.7 0.7 0.7 
0.7 0.8 1.3 1.6 
0.1 0.2 0.3 0.7 
0.1 0.2 0.6 0.9 
0.6 0.6 0.8 0.7 
6.0 6.3 6.5 7.2 
1.4 1.3 1.2 1.0 
0.9 1.1 1.0 0.9 
1.7 1.6 1.7 1.6 
1.4 1.3 1.4 1.4 

The cohort survival method was not used in this study, 
not because of defects inherent in the method but because 
of practical considerations. A very large number of calcu
lations arc required to apply the method to even one popu
lation, and its application to all of the Texas S.M.S.A.'s 
would he laborious in the extreme. Moreover, the method 
cannot he applied until deaths and births arc reported by 
age for all of the years in the period 1959-{il. (A three 
year period is needed to insure the computation of stable 
rates:) P lans are now bein g made to employ the cohort
surv1val method once the requisite 1959- 61 data are avail
able. 

Population Pro jection s for T exas S.M.S.A.'s 

A. Standard Metropolitan Statisti cal Area (S.M.S.A.) 
cons15Ls of a county or a group of counti<'s which contains 
at lea~t one ci_ty of 50,~00 inhabitants or more. Contiguous 
:-011 nt1cs are rnclud<'d 1f th<'y arc essentially metropolitan 
m. character and _are socially and economically integrated 
with the C:('ntral city. There were 21 S.M.S.A.'s in Texas in 
1960, with one of them, Texarkana, including Miller 
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County of Arkansas. The S.M.S.A.'s and the counties in. 
eluded in each are shown in Table l. 

All 21 S.M.S.A.'s are included in the present analysis. 
The fi gures on past trends and proj ections refer to the 
boundaries of the S.M.S.A.'s as of 1960. Accordingly, all 
statements are restricted to the 1960 area, and no allowance 
is made for the possible future expansion of the S.M.S.A.'s 
through the addtion of more counties. 

Table 1 shows, in addition to the county components, 
the population size of the 21 S.M.S.A.'s in Texas for each 
census year since 1900. The major feature in Table 1 is a 
consistent increase in population for almost all of the 21 
S.M.S.A.'s. Only Texarkana lost population from 1950 to 

TABLE 3 

PERCENT POPULATION GROWTH IN TEXAS AND ITS 
STANDARD METROPOLITAN STATISTICAL AREAS, 

DURING EACH INTERCENSAL 
DECADE, 1900-1960 

Standard Intercensal decades 
metropolitan 
statistical 1900- 1919- 1920- 1930- 1940- 1950-
areas 1910 1920 1930 1940 1960 1960 
Abilene -····················· 188.2 -8.3 40.6 3.5 26.6 40.8 
Amarillo ·-·--------- -- ------ 465.4 29.5 160.7 16.6 41.8 71.6 
Austin ·········-···-·········· 17.4 3.6 35.0 42.8 45.0 81.8 
Beaumont-
Port Arthur ----· -- ··-···· 136.8 85.6 67.8 9.6 44.8 29.9 
Brownsville-
Harlingen-
San Benito ----- 68.7 35.0 111.5 7.3 50.4 20.7 
Corpus Christi -------- 110.3 3.9 127.0 79.0 78.6 33.9 
Dallas ··········-··········- -- 27.7 30.2 30.6 14.9 41.0 45.7 
El Paso ---------------·---- 111.4 93.7 29.2 -0.4 48.8 61.1 
Fort Worth .............. 66.9 32.9 21.5 10.8 63.4 46.0 
Galveston-
Texas City -- ------ 0.8 19.5 21.2 26.0 39.3 24.1 
Houston ···------------------- 81.4 61.3 92.5 47.2 62.6 54.1 
Laredo ........................ 3.0 29.5 44.5 9.0 22.3 16.4 
Lubbock ----------------···· 1136.9 206.2 262.4 32.4 95.1 64.7 
Midland ------·------·-······· 99.0 -29.3 226.9 46.4 120.0 162.6 

Odessa ---------------- 209.2 -36.5 420.8 280.3 179.7 116.l 
San Angelo .............. 162.8 -14.9 136.9 9.1 49.9 9.7 

San Antonio ----· ····-·- 72.4 68.9 44.7 15.6 48.0 37.3 
Texarkana ---------- ------ 22.9 16.8 24.7 3.7 16.2 -3.1 
Tyler --------- 11.7 12.0 13.6 80.1 8.1 15.6 

Waco ·························· 22.5 13.2 19.0 3.3 27.8 16.3 

Wichita Falls -··········· 172.1 245 .6 7.6 -3.4 29.7 23.1 

Texas ·················-········ 27.8 19.7 24.9 10.1 20.2 24.2 

1960, while a few other S.M.S.A.'s experienced small de
creases in earlier years. Dallas, Houston, and San Antonio 
show an extremely high increase in population since 1900. 

Ratio method. Table 2 shows the percent of the total 
population of Texas contained in each S.M.S.A. between 
1900 and 1960. Inspection of Table 2 reveals neither a con· 
stant percentage figure nor a consistent trend for any of the 
S.M.S.A.'s. Using the 1950 percentage of the state's popu· 
lation in the S.M.S.A.'s, an attempt was made to predict 
the 1960 population. The results were far from favorable. 
For example, in 1950 the Houston S.M.S.A. contained 
10.5% of the state's population. Had this ratio been the 
same in 1960, Houston's population would have been 
1,005,866, but its actual 1960 population was 1,243,158. 
The ratio method in this instance produces an error of 
over 200.000. 

Changes in the ratio of the population of a smaller area 
to that of the larger region may be taken into account and 
thereby proj ect past trends into the future. However, as 
Table 2 suggests, changes in the ratio from one decade to 
the next are generally not very consistent ; consequently, 
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projection of past trends in ratios may be subject to con
siderable error. 

Extrapolation. One basis for population projections by 
extrapolation is the percent growth per decade of each 
S.M.S.A. between 1900 to 1960. However, it is apparent in 
Table 3 that percentage growth has been extremely erratic 
for almost all of the areas. A few examples will suffice. 
Abilene grew 188.2% during 1900-1910 and then declined 
8.3% during 1910-20. Odessa declined by 35.5% be
tween 1910 and 1920 and then grew 420.8% between 
1920 and 1930. San Angelo grew 49.9% between 1940 
and 1950 but only 9.7% between 1950 and 1960. Given 
such inconsistency, there is reason to believe that projec
tions o{ percentage growth would prove to be extremely 
inaccurate. 

As an alternative to extrapolating the intercensal percent
age growth of the S.M.S.A.'s, this study has concentrated 
on trends in population size. These trends are revealed in 
Table 1. 

As stated previously, projections of long population 
trends are generally more accurate than those based on 
relatively short trends. This was found to be true in most 
cases for the Texas S.M.S.A.'s. When considering only pop· 
ulation trends from 1940 to 1950 and then projecting to 
1960, a large difference was found between the projected 
and the actual populations of Amarillo, Dallas, El Paso, 
Fort Worth, Houston, Lubbock, Midland, and Odessa. 
There were only four projections that came close to the 
actual 1960 population: Brownsville-Harlingen-San Benito, 
Laredo, San Angelo, and Waco. 

In recognition of the obvious shortcomings of projec-

tions based on short-run trends, this study has attempted 
to identify long-run trends in the population of the 
S.M.S.A.'s and project these trends to 1970. Past trends 
also were projected to 1960 so as to reveal the consistency 
of changes in population size. 

Past trends in the population size of each S.M.S.A. were 
projected to 1960 and 1970 on the basis of two methods. 
In the one case, Method I, the most consistent trend be
tween 1900 and 1950 was proj ected to 1960 (without 
knowledge of the 1960 population) and to 1970. The pur· 
pose of the 1960 projection was to obtain some idea of how 
consistent past trends have been throu gh a comparison of 
the projected and actual 1960 populations. The first and 
second columns of figures in Table 4 provide the basis for 
such a comparison. 

In general, small discrepancies exist for many of the 
Texas S.M.S.A.'s between the proj ected 1960 population 
and the actual 1960 population. Proj ections close to the 
actual population are displayed for Abilene, Austin, Dallas, 
Galveston-Texas City, San Antonio, and Tyler. In fact, the 
projection for Tyler yielded an error of less than 100. 

Nevertheless, some projections missed the actual 1960 
population by a substantial margin. The projection for 
Beaumont-Port Arthur was off by almost 62,000; the dis
crepancy between Fort Worth's proj ection and the actual 
1960 population was over 70,000; and the projection for 
Wichita Falls yielded an error of over 65,000. These errors 
illustrate that projections can deviate considerably from 
the actual population and emphasize the need for caution 
in accepting any population forecast. 

Method II (unlike Method I) provides a 1970 proj ec-

TABLE 4 

Standard 

POPULATION PROJ ECTIONS FOR TEXAS STANDARD MET ROPOLITAN 
STATISTICAL AREAS TO 1960 AND 1970 BY THREE METHODS 

metropolitan Actual 1960 Method r• Method II .. statistical 
areas population 1960 1970 1960 1970 
Abilene --········· ·················-------------- ---- --- --·-------- 120,377 119,000• 167,000• 118,463• 158,446 • 
Amarillo --------------·-··-····· ············--······--------·--··· 149,493 131,000• 193,000• 144,996• 211,878• 
Austin -----------------------····-··---------···-··········-····· 212,136 206,200" 265,lOOb 213,594' 280,903' 
Beaumont-
Port Arthur --------··· -------------------·-·······-·------·· 306,016 368,000• 559,000• 305,092• 395,149• 
Brownsville-
Harlingen-
San Benito ................. ··········-······-··········--·--··· 151,098 204,000• 320,000• 151,098" 160,986" 
Corpus Christi ········-----······ ·····----·-······----·--··· 221,573 227,336" 310,005" 225,414' 307,316' 
Dallas ····················-------·-·---·· ·····--········· ··········- 1,083,601 1.110,000• 1,625,000• 1,064,375• 1,437,325• 
E l Paso ·---···· ·· ···············------·······--··--········--·-·· 314,070 333,603C 599,606C 314,827 1 536,075' 
Fort Worth ··---······ ··· ····-------·-······-----·-·· ······--·· 573,215 500,800b 655,900" 570,048' 802,596' 
Galvffiton-
Texas City ...................................................... 140,364 137,352• 170,920• 141,471l 179,502l 
Houston ·················----·-····· -----------·····-············- 1,243,158 1,037,522• 1,337,686• 1,227,849' l,710,920' 
Laredo ················-----------······-------·-··-··--·--····--·- 64,791 72,000• 94,000• 64,569• 74,174• 
Lubbock ····· ···········--- -----·---····------·-·········---······ 156,271 186,000• 807,000• 155,279• 207,524• 
Midland ·················--------·-·············--··-·······---··-· 67,717 50,000• 84,000• 64,559• 109,753• 

Odessa ···············-············································ 90,995 69,400b 106,700" 87,703• 139,316• 
San Angelo ·······-------·-····---·--·-····---···· ··· ···---···· 64,630 96,000• 150,000• 64,629' 60,483' 
San Antonio --·-··-······· ······-···--·--···------···-···· ···· 687,151 707,601C 1,216,602° 692,594' 1,039,1831 
Texarkana --·----- ······· ······---------·· ········· ···-·--······ 91,657 118,000• 151,000• 91,657m 90,195m 
Tyler -·----·········-----------·· ·········· -···--· ···--······-·····-· 86,350 86,443d 98,813• 86,350 1 118,5671 

Waco ··············· ·· ···· ···--------············-·------···-······-· 150,091 183,000• 261,000• 150,091b 161,588h 
Wichita F alls ···········--------·-···--···············-··-· 129,688 195,198C 389,190C 129,639" 154,193h 

• Based on the best fit curve for 1950, with no knowledge of the 1960 population. 

Component 
method• .. 

1970 
168,170 
248,186 
279,607 

395,564 

182,390 
294,898 

1.573,413 
497,157 
824,340 

172,789 
1,893,953 

74,456 
238,078 
160,313 
185,805 

70,688 
932,479 

88,944 
100,212 
174,185 
159,587 

••Based on the best fit curve for 1960, with knowledge of the 1960 population, and with the 1960 figures incorPorated in the formula. 
•••Based on application of the 1950-1960 average annual net migration and natural increase rates. 

Bases for Methods I and II : •Second degree curve, 1930-50; bSecond degree curve, 1920-50; cThird degree curve, 1910-50; •second degree curve, 
1900-50; •Second degree curve, 1930-60; 'Second degree curve, 1920-60: •Third degree curve, 1900-60; "Second degree curve, 1940-60; 'Third degree 
curve, 1910-60; JSecond degree curve, 1900-60; •First degree curve, 1940- 60; 1Third degree curve, 1930-60; mFirst degree curve, 1950-60. 
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tion based on the most consistent population trend between 
1900 and 1960 rather than between 1900 and 1950. The 
results are shown in the fifth column of Table 4. Method 
II has also been used to estimate the 1960 population. A 
comparison of the estimated 1960 population with the ac· 
tual (see the first and fourth columns of fi gures in Table ~) 
indicates the consistency in past trends up to 1960, while 
the 1970 proj ection based on _Method II pro_vides the best 
proj ection possible on the basis of extrapolatio~. The 1970 
proj ections on the basis of Method II are . cons~dered ~ore 
reliable than those based on Method I , smce 1t takes mto 
account immediate past trends (i.e., 1950- 60) as well as 
the 1900-1950 trends. 

The 1960 proj ections by Method II are consis~ently 
more accurate than those yielded by Method I. Only m the 
case of Abilene did Method I come closer to the actual 
1960 population and here the difference hetween the _re
sults of the two methods is slight. None of the 1960 proiec· 
tions by Method II resulted in large errors, while some of 
them are actually the same as the 1960 population. 

The results produced by Method II indicate an increase 
in population for all S.M.S.A.'s up to 1970 (see the fifth 
column of Table 4) , with the exceptions of San Angelo 
and Texarkana. Large population increases are proj ected 
for Beaumont-Port Arthur, Corpus Christi , Dallas, El Paso, 
Houston and San Antonio. The 1970 proj ection for Hous
ton is ov'er l.700,000 while it is nearly one-and-a-half mil
lion for Dallas. San Antonio is expected to have over a mil
lion people in 1970, with Fort Worth having over 800,000. 
Other areas expected to experience a large increase in pop
ulation are Abilene, Amarillo, Austin, Galveston-Texas 
City, Lubbock, Midland, Odessa, and Wichita Falls. 

Component method. The component method treats net 
migration and natural increase (the two sources of change 
in population size) separately in projecting the population. 
As a first step, the average annual rates of natural increase 
and net migration between ] 950 and 1960 were deter
mined for each Texas S.M.S.A. These rates were then ap
plied to the 1960 population, thereby deriving an estimate 
of total nf't migration and total natural increase between 
1960 and 1961. These totals were then added to the 1960 
population to yield a proj ection of the 1961 population. 
The same rates were then applied to the 1961 population to 
determine the 1962 population and so on for each succes
sive year up to and including 1970. The last column of 
figure:; in Table 4 shows the 1970 population proj ection by 
the component mrthod for each of the Texas S.M.S.A.'s. 

The projP<'t ions derived by the component method indi
cate an increase in population up to 1970 for all but one of 
the S.M.S.A.'!'. in Tc·xas. The exception is Texarkana, for 
whirh the projrclions indicate a sli ght decrease in popula
ti on from year to yea r. The proj ected decrease in popula
tion for TPxarkana is clue to nd migration and not natural 
in r r<'as c ~; hPLW PPn 1950 and 1960 the number of in-mi 
grant s was far h•ss than the number of out-mi grants. 

Largp in r rf'as<'s in population ar<' projected for Ama
rill o. n caumont-PortArthur, Dallas, El Paso, Fort Worth , 
Houston. Midland. Odessa, anrl San Antonio. Substantial 
increac:es in population arc su ~gC'~tcd , parti cul arl y for all 
of the large S.M.S.A.'s. Accordin g to the component method 
Houston will haw a population approaching 1.900,000 in 
1970: Dallas will havP ahout 1.600.000; Fort Worth will 
he slightly over 800.000 ; and San Antonio will he over 
900,000. 
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Most Probable 1970 S.M.S.A. Populations 

Rather than conclude the research with a set of different 
population projections for each S.M.S.A., an attempt was 
made to derive a "most probable 1970 population". Three 
criteria were considered in the selection of the most prob. 
able figure: (1) the similarity of proj ections for 1970 by 
the component method and Method II , (2) the length of 
the past population trends considered in making a Method 
II proj ection, and ( 3) the accuracy in estimating the 1960 
population on the basis of Method II. Table 5 shows the 
most probable 1970 population and the most probable 
range of error. 

TABLE 5 
MOST PROBABLE 1970 POPULATION OF THE STANDARD 

METROPOLITAN STATISTICAL AREAS OF TEXAS, 
WITH MINIMUM AND MAXIMUM PROJECTIONS 

Standard metropolitan Most probable M1n1mum and maximum 
statistical areas 1970 population• 1970 projections 

Abilene -------- 163,308° 158,446 to 168,170 
Amarillo --·--·········----------······· · 211,878• 211 ,878 to 248,186 

Austin 280,903• 279,607 to 280,903 

Beaumont-Port Arthur ...... 395.564• 395,149 to 395,564 

Brownsville-Harlingen-
San Benito ...... -----------····----- 171,688° 160,986 to 182,390 

Corpus Christi --············- 301,107° 294,898 to 307,316 

Dallas 1,505.369° 1,437.325 to 1,573,413 

El Paso ------- -------- 536,075• 497,157 to 636,075 

Fort Worth ........... 802,596• 802.596 to 824,340 

Galveston-Texas City .......... 179,502• 172,789 to 179.502 

Houston ·····-------····-------------··· 1,802,437° 1.710,920 to 1,893,963 

Laredo 74.174• 74,174 to 74,456 

Lubbock --------------··-···· ·--------···· 222,806° 207,624 to 238.078 

Midland 136,033° 109,753 to 160,313 ----------········· 
Odessa 162,561° 139.316 to 185,805 -················-· 
San Angelo ............ 65.586° 60,483 to 70,688 

San Antonio 1,039,183• 932,479 to 1.039,183 

Texarkana 89,570° 88,944 to 90,195 

Tyler ------------------------ 109.390° 100,212 to 118,567 ----------
Waco 167,887° 161,588 to 174,185 ----·····--··---
Wichita Falls 166,890° 154,193 to 169,587 -···--------------------

• T he following criteria were considered in the choice of the prolec· 
tions : similarity of projections based on Method II and the compon_ent 
m ethod ; length of period of past trends considered in making the proJec
tion; and accuracy of the 1960 estimate based on Method II. 

Methods used in projections: •Method II; •Component method; •Aver
age of Method II and Component method. 

The proj ections in Table 5 are based on one of three 
methods : (1) Method II , (2) the component method, or 
(3) the average of Method II and the component method. 
If the probable projections in Table 5 are reasonably ~c
curate, the largest S.M.S.A's in Texas will have substantial 
population increases between 1960 and 1970. Tex~rkana 
is the only S.M.S.A. which shows signs of a populat10n de· 
cline. 

In concluding it should be noted again that ~l~ popula· 
tion projections are subject to question. In add1h?n to all 
of the reservations previously stated ab~ut populah~n pro· 
j ections in general, there are several pomts concermng ~e 
S.M.S.A.'s that should be emphasizrd. When a S.M.S.A. is 
characterized by any one of the following features, l~ss 
confidence should be placed in the proj ection: ( 1) the d~s· 
crepancies in proj ections of the 1970 population by d1f· 
ferent methods are large, (2) the proj ection is based on a 
relatively short trend, and (3) the estimated 1960 popula· 
tion is highly inaccurate. Areas so characterized may be 
considered as having no stable population trend; a1?d, as 
such, they are likely to exhibit a large minimum-maximum 
range relative to their projected population size for 1970. 
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1962 DIRECTORY OF TEXAS 
MANUFACTURERS 
MARIE FLETCHER, Editor 
RUTH B. ASHCROFT, Associate Editor 

Reviewed by JAMES J. KELLY 

The most complete and authoritative source of informa
tion on manufacturing plants in Texas is the 1962 Direc
tory of Texas Manufacturers, published last month by the 
Bureau of Business Research at The University of Texas. 
Now in its 14th edition, the Directory contains detailed in
formation on 10,530 manufacturing plants in the state. 
This total includes the huge vertically-integrated in
dustrial corporations as well as the less well-known, smaller 
manufacturers. Among the latter is a cigar manufacturer 
in San Antonio, a winery in Del Rio, and a stagecoach 
manufacturer in Grand Prairie. San Antonio has a manu
facturer of wooden nickels. Large and small are included 
in this exhaustive compilation of manufacturing plants in 
Texas. 

Plants Classified by Cities 
There are 744 cities in Texas containing at least one 

manufacturing plant listed in the Directory. Of the 254 
counties in the state, 241 are represented. Certain charac
teristics are immediately evident in those 13 counties for 
which no manufacturing plants are listed. These counties 
are scattered across the state from the Valley, through 
West Texas, and into the Panhandle. They are the counties 
which, for the most part, contain the larger ranches in the 
state. The principal source of income in each county is 
livestock production-cattle, sheep, and goat&--and all the 
counties are sparsely populated. 

The concentration of plants is, of course, in the metro
politan areas. In Harris County, which comprises the Hous
ton Metropolitan Area, there are 1,588 manufacturing 
plants. The Dallas Metropolitan Area, encompassing Collin, 
Dallas, Denton, and Ellis Counties, contains 1,741 manu
facturing firms. Thus in two metropolitan areas can be 
found almost one-third of the total number of plants in the 
state. 

These figures for the Dallas and Houston Metropolitan 
Areas are not strictly comparable primarily because they 
represent differing industrial emphasis. Such firms are 
listed for Dallas as Dresser Industries, Texas Instruments, 
and the several subsidiaries of Ling-Temco-Vought, Inc. 
There is a significant difference between such a concentra· 
tion of electronics manufacturers and the list for Houston 
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which includes Humble, Shell, Sinclair, and Du Pont in 
petroleum refining and petrochemicals. 

But not all the manufacturing plants are located in and 
near the metropolitan areas. The availability of raw ma· 
terials as a factor in plant location is as important as the 
concentration of population. Of the 43 structural clay prod
ucts plants listed in the Directory, only nine are located in 
the Dallas and Houston :'.'\1etropolitan Areas. The rest are 
distributed widely across the state. This relationship also 
exists between oil and chemicals. The by-products of pe· 
troleum refining have become the raw materials of the 
petrochemical industry. Thus. numerous chemical pro· 
ducers are found in the West Texas field and on the Gulf 
Coast where these by-products are in abundance. 

Plants Classified by Products 

In the products section of the Directory are listed 388 
categories of plants arranged according to manufacturing 
industry. The plants manufacturing a particular product 
are grouped under that product name, and the product 
classifications are very specific. 

This feature is made possible by the organization of the 
section. Establishments are classified in accordance with 
the industry definitions embodied in the Standard Indus
trial Classification. This system was originally promulgated 
by the Bureau of the Budget and is in general use among 
government agencies for the tabulation of statistical data . 
Cse of the system in classifying Texas plants giYes the Di
rectory an unique value since specific research based on 
Directory classifications will yield data that are stri ctly 
comparable to government statisti cs based on this widely
used classification system. 

The 10,530 plants listed for Texas fall into 22 major 
groups of the Standard Industrial Classification. The table 
below shows those industry groups which are tabulated in 
the Directory. The S.I.C. was developed to facilitate the 
collection of data and to promote uniformity of presenta
tion. The system covers the entire field of economic activi
ties and is so constructed as to make it possible to classify 
an establishment to a fine degree of detail. The Directory 
reports Texas plants classified to four digits. This degree 
of specificity is illustrated under the head ing: 

Major Group 20. Food and Kindred Products 
201. Meat Products 

2011. Meat packing plants 
2015. Poultry and other small game dressing 

and packing. 
202. Dairy Products 

2021. Creamery butter 
2022. Natural cheese 

The S.I.C. is based on the definition of an "establish
ment." An "establishment" is an economic unit which pro
duces goods or services--for example, a farm, a mine, a 
factory, a store. The Directory is concerned only with man
ufacturing establishments. In most instances, the establish
ment is at a single physical location, and is engaged in only 
one, or predominantly one, type of economic activity. Since 
one company may have several plants in the state at sepa
rate locations, the Directory contains an entry for each 
plant in the products section. This thorough treatment care
fully categorizes the innumerable products made in Texas. 
Under each heading may be found a complete list of the 
manufacturers of that product. 
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Before the most efficient use can be made of such a huge 
publication, some understanding of the a.r~angement and 
content of the parts is necessary. In addition to the geo
graphic and products sections, the Directory also lists the 
firm name of manufacturing plants and their home offices ; 
this is a complete alphabetical index of all Texas pl11:nts. 
Each such home office entry contains a list of the locations 
of Texas plants. . . . 

As an adjunct to the products section, a desc~ipt10n ~f 
each of the major groups in the Standard Ind~stnal Classi
fication of manufacturing industries is published. In ad
dition to the standard manufacturing classifications, a 
portion of Major Group 13. "Products _Re?overed from 
Nat11r:-il Gas," is also included because of its importance to 
the Texas economy. 

An alphahetical index of products is contained in the 
Directory. This index lists the appropriate S.I.C. code for 
over 3,800 products manufactured in Texas. It contains 
numerous cross references. 

Uses of the Directory 

The uses to which such a publication may be put are 
many and varied and are limited only by the needs and 
ima rrination of the user. Because it provid t:'S th <." most accu
rate "'compilation of manufactu rers in the state, the Direc
tory is eminently useful as a mailin g list for whatever 
purpose. 

The first principle of direct mail advertising is to select 
a list of individuals who qualify specifically for the sales 
!'!fort. That this principle is frequently ignored is attested 
hy the continual flow of junk mail across the desks of 
American businessmen. Bu< this shotgun technique can be 
expensive since it depends upon mass communication and 
ignores waste circulation. Couched in general terms, it 
loses the most potent value of mail-the suggestion of per
sonal contact. The speci fi c nature of the entries in the 
Directory permits the direct mail advertiser to be discrimi
nating in hi s choice of prospects. The geographic and prod
ucts sections permit a selection of manufacturers which 
otherwise would he possible only through extensive and 
expensive wsearch. The manufacturers as prospects are 
alrearlv r·Ja,,i fiecl. and the li st is readv fo r use. 

To dismiss the Directory as m~rely a highly specific 
mailing li st would be to ignore the richness of its content; 
a good clt>al of information can be garnered from the tabu
lation of manufacturers in the state. There are undoubtedly 
many more. but thrrc fun r:tions of the Directory immedi
atl·ly su;:r;:rest thPmsclvcs. The Directory can be used as a 
tool in plan t !ora tion, in marketing studies, and for solu
tions to purchasing problems. 

For the manufacturer considering sites for the establish
ment of a new plant the Directory answers a number of 
vital qu rstions. A principal consideration in plant location 
analysis i' the prohlem of competition. With the Directory 
it is pos~ihlP to ascertain the number and location of com
p<'litivc plan ts in the area. Each entry in the geographic 
~cf'lion cbs~ ifi rs the plant hy employee size-group thus in
dicatin g the n·lative size of the facility. This information is 
valid in a nrgati\·e way, too. The ahscnce of a parti cular 
kind of plant nea r a concentra tion of population or a source 
of raw materials suggests that furth er study might be 
n<>ecled. Lack of manufacturing facilities may be as sig
nificant as the presence thereof. 
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In regard to plant location, but also in respect to the 
larger question of purchasing, the Directory can contribute 
information. As pointed out above, the raw materials of 
petrochemicals come from the oil refineries and gas plants. 
The desire to be near the source of supply has unquestion· 
ably influenced the location of petrochemical plants. In 
like manner, a manufacturer who uses processed materials, 
manufactured goods, chemical intermediates, or the like 
will find his sources of supply listed in the Directory. 

PRODUCTS MANUFACTURED IN TEXAS 
BY MAJOR GROUPS OF 

STANDARD INDUSTRIAL CLASSIFICATION 
13. Products recovered from natural gas 
19. Ordnance and accessories 
20. Food and kindred products 
21. Tobacco manufacturers 
22. Textile mill products 
23. Apparel and other finished products made from fabrics 

and similar materials 
24. Lumber and wood products, except furniture 
25. Furniture and fixtures 
26. Paper and allied products 
27. Printing and allied industries 
28. Chemicals and allied products 
29. Petroleum refining and related industries 
30. Rubber and miscellaneous plastics products 
31. Leather and leather products 
32. Stone, shell, clay, and glass products 
33. Primary metal industries . 
34. Fabricated metal products, except ordnance, machm· 

ery, and transportation equipment 
35. Machinery, except electrical . 
36. Electrical machinery, equipment, and supplies 
37. Transportation equipment 
38. Professional, scientific and controlling instruments; 

photographic and op tical goods; watches and clocks 
39. Miscellaneous manufacturing industries 

There are several ways in which the Directory can be 
used to solve problems in sales management. Manufacturers 
are not only producers, but they also purchase goods and 
services in huge quantities and should not be overlooked 
when marketin" decisions are made. This fact has been 
evidenced rece;tly in several Texas cities when container 
manufacturers announced plans to build on sites adjacent 
to new breweries. 

The assignment of sales territories and economical ex
penditure of salesman's time are problems that can be dealt 
with by judicious use of the listings in the Directory. A 
corrugated box manufacturer uses the geographic distribu
tion to determine whether there are enough firms who are 
prospects for his products to justify his salesman making a 
tou r of a certain town. The list thus provided eliminates 
the need for a preliminary "fishing" expedition and sup
plies the salesman with speci fic information. 

Since manufacturing in Texas is a matter of continual 
development, work has already begun on the next issue of 
the Directory. To fill in the details of the growth of the 
state's manufacturing industries, a publication, Texas In
dustrial Expansion, is printed each month to act as a 
supplement to the yearly Directory. The two publications 
are as complete a documentation of the industrialization of 
Texas as may be found anywhere. 
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THE COMMON MARKET CHALLENGE 

by GEORGE A. CHRISTY 

Some 170 million persons-the combined populations of 
six industrially-advanced, economically-booming countries 
in Western Europe--have already emerged as the world's 
second richest market. Behind them looms the image of a 
yet vaster economic union of at least 14 European nations 
and 270 million persons_ Economic merger is being 
hailed as a possible step toward eventual political union 
for these countries, an outcome which would involve the 
rise of a third world power rivalling, and perhaps over
shadowing, both the United States and the Soviet Union_ 

The 170 million persons whose economic unification is 
already well-advanced live in the six member nations of 
the thriving European Economic Community, popularly 
known as the Common Market. These nations are West 
Germany, France, Italy, and the three Benelux countries
Belgium, Netherlands, and Luxemburg_ The trend toward 
economic merger started in 1951, when the six countries 
launched their historic Steel and Coal Community. On 
March 25, 1957, the same six signed the Treaty of Rome, 
whose broad aim is to merge member nations' economies 
so completely that a French and a West German manu
facturer will compete on the same basis as two U. S. enter
prises operating in Texas and Pennsylvania. 

Heart of the Common Market agreement is the plan for 
progressive tariff cuts between members together with the 
eventual development of a common tariff level against out
siders. Thus far, internal tariff cuts have proceeded ahead 
of schedule as E. E. C. businessmen and laborers alike have 
tasted the ever-growing prosperity of the new arrangement. 
Economic interdependence of member nations is increasing 
rapidly. Some observers have concluded that merger of the 
six national economies is already past the point of no re
turn. 

The booming pace of Common Market growth has far 
outstripped the nonetheless substantial prosperity of the 
rival European Free Trade Association, made up of Great 
Britain, Denmark, Norway, Sweden, Switzerland, Austria, 
and Portugal. Bowing to inevitable fears of being left out 
of Europe's strongest economic union, Britain applied on 
July 31, 1961, for Common Market membership. Details 
of the merger are still to be worked out. The other E. F. T. 
A. members promptly applied, too. Along with Greece 
(which had applied earlier) present and prospective mem
bers total 14 nations containing some 270 million of the 
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world's most industrially-advanced people. In the train of 
economic union may come eventually some sort of political 
federation as fruits of economic cooperation efface recol
lections of old national rivalries. 

Impact of these developments upon the world and U. S. 
economies can be dramatized in a few simple figures. Popu
lation of the six present Common Market countries alone 
comes to within 20 million of the U. S. total. The members' 
industrial output, now at a level of 40% of the U. S. pro
duction, is growing at a much faster rate. Their combined 
economies may rival that of the United States in total pur
chasing power by as soon as 1975. If 14 nations or more 
merge their economies, these effects will be multiplied ac
cordingly. 

Sparked by new visions of big-scale business and backed 
by some of the world's most modern and efficient plants, 
the European businessman has become a formidable com
petitor of his American counterpart in world, and even in 
U. S., markets. The disciplined currencies of the New 
Europe, the West German mark and the revalued franc, 
have become powerful rivals of the U. S. dollar. On the 
other hand, these developments have enhanced the value of 
Western Europe as a U. S. customer. A third of our $20 
billion of annual exports flows to Western Europe--a mar
ket particularly vital to the American farmer. 

Economists and political leaders already are pointing to 
five major effects of these developments upon the U. S. 
economy. 

1. Keener competition in European, world, and do
mestic markets for U. S. manufacturing industries. 
2. Threat of a Common Market tariff wall against 
U. S. agricultural exports. 
3. Possible increased plant investment in Common 
Market countries by U. S. firms, providing jobs for 
European, rather than for American, workers. 
4. Greater difficulties for the U. S. in balancing its 
international payments, with accompanying threats 
to our gold reserve, the dollar, and our freedom to 
use monetary and fiscal measures to stimulate our do
mestic economy. 
5. Likely need for extensive adjustments in our tariff 
policies to head off Common Market retaliation that 
would shut U. S. industrial and agricultural products 
out of the world's fastest growing market. 

Keener Competition 

There is no reason to doubt that Western Europe will 
give the United States increasingly sharp competition in 
all markets-European, world, and domestic. Exports of 
the Common Market countries are rising much more 
rapidly than those of the United States. In the past few 
years, Common Market businessmen have captured many 
markets in Latin America, Africa, and Asia from U. S. pro
ducers. Even the U. S. home market has felt the hot breath 
of Europe's competition. European auto-makers have seized 
an appreciable part of the U. S. car market and forced all 
U. S. car-makers into the production of compacts. There 
have been occasions when basic products, such as steel, 
have been delivered to U. S. customers from Europe at 
cheaper prices than U. S. manufacturers were able to 
charge. 

Behind this intensified competition stand both physical 
and spiritual changes in Western Europe's make-up. Phys-
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ically, a large part of Europe's industrial capacity. is of 
post-World War II origin, modern, efficient, and designed 
for low-cost mass-output. Plant automation has been accel
erated by widespread labor scarcity in Western Europe in 
contrast to rising unemployment in this country. On the 
spiritual side has come a revolution in the psychology of 
Europe's business leaders. Gone, if it ever existed, is the old 
complacency. West European businessmen and bankers 
today are full of a competitive drive once considered 
uniquely American. 

This willingness to let competition "eliminate the unfit" 
enforced increased efficiency as the price of industrial sur
vival. But efficiency is possible only with up-to-date plants 
and equipment. A steady stream of new plants and equip· 
mcnt is possible only if savings are high enough to provide 
the funds needed for such investment. Europe's leaders 
have recognized these facts. Tax laws, labor attitudes, and 
government policies towards business and consumer spend
ing have all been modified accordingly. In West Germany, 
particularly. incentives for saving by all classes have been 
fostt>red by stringent efforts to practice currency discipline 
and hold down inflation. 

Results have het>n twofold: ( 1) A higher percentage of 
Wc·st European plants are of post-World War II origin 
than is the case in the United States and (2) a higher 
percentage of national income is saved and invested in new 
plant and equipment than in this country. In consequence, 
rapidly rising productivity on the part of modem and 
efficient plants has "damped" the wage-price spiral, par· 
ticularly in Common Market countries. European produc
tivity gains have greatly exceeded ours. This has permitted 
substantial wage increases for European workers without 
large increases in the price of export goods. 

A second consequence has been greater vigor for most 
European eronomies. In Western Europe, the business 
cycle has all hut been abolished-there has been no sig
nificant general downturn in industrial activity for 11 
y<'ars, save in 195:1. In early 1961 when the U.S. was ex
pcri<'n('ing an unemployment rate of 7%, the rate was less 
than l % in West Germany, with four vacant jobs for each 
um·mployed worker. At a time when U. S. steel plants have 
opc·ratec! at a fra:ti~n of capacity for nearly two years, 
Europe _is. busy ~111_Jd111g new s~eel _mills and expanding and 
modcrmzmg ex1st111g ones. S1g111ficant in these develop
ments are ( 1) an emphasis on new processes, particularly 
the use _of oxvgen. to boos_t quality of steels and speed of 
productwn; ( 2) preparations to produce steel products 
st ill imported, particularly hot and cold rolled sheets· 
(:)) tlw building of new plants at tidewater locations t~ 
cut futmc costs of transporting both raw materials and 
finished goods. 

Thus far. despite loss of certain markets by U. S. manu
faclll'.<'rs. this resurgence in Europe's competitive power 
has aHkd_, rathe~ than hurt, U. _S. industry. With Europe 
husy aclrllllg to its stock of capital goods, European con
sunwrs havt> rt>liPrl heavily on imports of U. S. consumer 
~oocls. What will happen when Europe's inwstment boom 
~lows do1~11 is anotl~Pr qtu;stio~. At some point, the plenti
ful capacity now IH'111g built will he looking for markets. At 
that _Lime. unlt>ss ll. S. goods ar~ competitive in price and 
quality, markets may be lost rapidly- at home and abroad. 

Threat to Farm Markets 

Common \Iarket plans for a common agricultural policy 
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are still in the discussion stage. But the shape of plans 
being discussed has alarmed U. S. agricultural policy
makers. A potent threat looms for U. S. farmers. 

The six Common Market countries and Britain already 
use various types of protection to develop their own farm 
production as fully as possible. But prospective E. E. C. 
plans call for increasing tariffs on U. S. agricultural prod
ucts by as much as 70%-at the same time eliminating 
tariffs on commodities passing between members and their 
colonial associates. The goal is a "European" agriculture 
as nearly self-sufficient as possible, depending on the U. S. 
only for residual imports. U. S. farm products would be 
excluded by both tariffs and licensing (quota) arrange
ments. Depending on the treatment accorded Common 
Market industrial exports, the E. E. C. also would have 
power to conclude preferential import arrangements with 
agricultural competitors of the United States, such as 
Canada or Argentina. 

Exports are generally much more crucial to the U. S. 
farmer than to American manufacturers. Our farm ex
ports, running about $5 billion per year, amount to about 
13% of total farm income (although only $3.5 billion are 
cash exports----the rest are barters or giveaways). They 
play a substantial role in our national balance of trade and 
payments. Of cash exports of farm commodities, approxi
mately $2 billion go to Western Europe. Major exports to 
this region include feed grains, wheat, flour, tobacco, vege
table oils, poultry, fruit, eggs, beef, pork, dairy products, 
and refined sugar. During the first 6 months of 1959, ex
ports to the six Common Market nations alone included 
$215 million of feed grains, $62 million of wheat, and $51 
million of fruits and vegetables. 

Agriculture Secretary Freeman has asserted that the 
West European market is particularly crucial for pro
ducers of wheat, rice, feed grains, livestock products, cer
tain fruits, and tobacco. In all these commodities, save 
tobacco, Texas has a major interest. 

United States Investment Abroad 

During the decade of the fifties, U. S. private capital 
invested in Common Market countries nearly quadrupled. 
U. S. business investment in Western Europe now totals 
$6.3 billion. In two and one-half years, 1958 to 1960, more 
than 400 American companies set up new branches in the 
Common Market area. While a more productive Europe 
makes a better U. S. customer, there is little doubt that 
some U. S. investment there has given jobs to Europeans 
that might have gone to U. S. workers. 

The changing phases in West Europe's economic boom 
have been reflected in a changing pattern of preferences on 
the part of American investors. Recently, chemicals, elec
tronics, and industrial items of high labor content (such 
as typewriters) have been favored. Some 35% of all U. S. 
!nvestment has gone into the petroleum industry-mainly 
mto refineries, pipelines, and distribution facilities. 

Why the growing burst of U.S. investment in Europe? 
Three factors appear to have been dominant: 

l. Rapid growth of Europe's internal and export markets. 
As one American corporate head put it, "You have to fish 
where the fish are." 

2. Lower costs, including wages, giving European plants 
a competiti_v~ edge in some (but not all) kinds of output. 

3. The nsmg t_hreat of European tariffs, meaning that 
firms now exporting to Europe face a choice of switching 
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their manufacturing operations there or losing their mar· 
kets. 
. The Common Market's spectacular success and prospe~

tive broadening have put U. S. manufactur~rs m a ~i
lemma. American companies that do not acquire plants m 
the Common Market area may be shut out by tariffs. 
Chances for U. S.-made goods to reach Europe's growi~g 
future markets appear increasingly to hinge on what tanff 
concessions the U. S. is willing to offer in exchange for 
reciprocal concessions by the Common Market. If prospects 
for freer trade do not brighten, there could be an outward 
stampede of U. S. private capital. 

The Balance of Payments 

The U. S. balance of payments represents the algebraic 
sum of our transactions with the rest of the world. In recent 
years, this fi gure has been negative, indi cating our P.Ur· 
chases, loans, investments in, and giveaways to foreign 
countries have exceeded the sum total of receipts from 
them. Since 1958, particularly, continuing large deficits in 
the U. S. balance of payments have resulted in heavy gold 
losses and large increases in our short-term debts to for
eigners. World confidence in the future value of the U. S. 
dollar has waned, partly from steady losses of U. S. gold 
reserves and partly from our chronic inability to balance 
our federal budget and avoid fiscal defi cits. 

On the whole, sales of U. S. goods abroad have per· 
formed admirably. The U. S. balance of trade-balance 
between goods sold to foreigners and bought from them
has run on the average some $5 billion annually in favor of 
the U. S. But other dollar drains arising from military 
spending abroad, foreign aid, and capi~al exports have put 
the U. S. average balance of payments m the red. In recent 
years, a $2 billion to $3 billion deficit in ou: final, account 
has been met by gold shipments or by foreigners accept-
ance of dollar obligations. . 

It goes without saying tha.t for~ign b~nkers have g1ve,n 
close scrutiny to the financial difficul~1es of. the world s 
richest nation. Right now, chances are mcreasmg that any 
further weakness of the dollar in the world's currency 
markets may force an end to our deficit fin~ncin.g and 
wage-price spiral, as well as to some of our foreign aid and 
military spending. If foreigners become persuaded that we 
shall sooner or later devalue the dollar, or that the dollar 
will lose purchasing power in comparison with the world's 
"stronger" currencies, then a rush to "cash in" dollars 
would almost certainly wipe out the U. S. gold reserve. 
(Short-term dollar obligations to foreigners already exceed 
considerably our stock of the yellow metal.) 

All this adds up to one thing, The U. S. is on the thresh· 
old of losing some of its financial independence--some of 
its freedom to give drooping business and emrl.orment a 
boost with deficit spending and easy money policies. !he 
government may also at long l.ast be.forced to ado~t stifler 
attitudes toward the wage-pnce spual and, particularly, 
toward wage demands by organized labor. Otherwise, alter
natives may be to cut foreign aid and bring our troops 
home, or to go ahead and devalue the dollar. Such a st~p 
would almost certainly, cost us our free world economic 
and p~litical leadership. 

In such circumstances, it is vital, as President Kennedy 
has pointed out, to maintain our favorable ratio of ex~o.rts 
t imports. American goods must he kept fully competitive 
i~ world markets. But a new, more competitive era of world 
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trade appears to be shaping up. Expanded European manu
facturing capaci ty, backed by strong currencies, poses. a 
stiff challenge to U. S. producers. Japan and the Sonct 
bloc also loom as more vigorous competitors in world mar· 
kets. The upshot is likely to be that international trade and 
currency considerations will subj ect l '. S. business and 
labor alike to the tightest economic "discipline" this na· 
tion has experienced for a generation. 

The Free Trade Question 
Until now European markets for l'. S. exports have held 

up well. The Common Market boom has been an im-est
ment boom, not one based on consumption. l'. S. exports 
have served to ease bottlenecks and fill marginal shortages. 
In 1960, Americans exported a whopping S6.7 billi?n. to 
Western Eurooe-more than a third of their Sl9.4 b11l10n 
of total expor'ts. But as European capacity reaches more 
adequate levels, Americans will have to make stiff con· 
cessions for the privilege of continuing to sell in European 
markets. Those concessions will involve allowing European 
producers a clearer shot at the l'. S. dome:tic market. 

We shall be obliged to reduce many tanffs that are now 
sheltering manufacturers from competi tion by European 
goods. Hence. the urgency of President Kennedy's request 
to Congress f~r broader powers to concl_ude tariff and trade 
agreements. At his press conference :'.\ovember 29, 1961, 
the President said: 

What we are concerned about is that 11·e have the 
power to negotiate with the Common l\larket to pr?· 
tect our export industry. The Common l\larket mil 
represent a tremendously important market for 
American production. 

Loss of European export markets would present a par
ticularly grave threat to American agriculture. American 
labor also appears to have a big stake. The President noted 
that American companies locked out of the Common Mar
ket by high tariffs might feel that "the only way they can 
get into the market will be by investing in Western Europe, 
and therefore we will have capital leaving, which will cost 
jobs." The sum total of effects would be. unemplo~·men t, 
depression in American agriculture, losses m many lm~s of 
manufacturin". and a slower growth rate for the Amencan 
economy, inv~iving fewer opportunities for the oncoming 
generation . 

But freer trade with the New Europe would not be all 
milk and honey for Americans. Sharper competition with 
European imports in our domestic markets will almost 
certainly produce major dislocations in a number of U. S. 
industries. In many industries. worker productivity may 
not be high enough-owing either to obsolete machinery 
or union restrictions-to compete with lower paid European 
labor, operating new and efficient plants. American factor
ies may be forced to cut prices, run losses, or eYen shut 
down in the face of European competition. Our goyern
ment is discussing plans for easing the "shock" to such 
industries and their employees, but the gold drain may 
even tually limit the possibilities of incurring deficits . in 
order to do this. Looming on the road ahead are some pam
ful adjustments. 

Root of the Controversy 
Economists, generally, are free traders. In their thinking 

and talking they tend to stress the long-run gains to eYery
body from international specialization and d~1·isi?n. of 
labor. They point out that free trade among the oO l mted 
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States has increased the prosperity of each and that it can 
do the same for the hundred-odd United Nations. 

Many political leaders, businessmen, and labor leaders 
tend on the other hand to stress the short-term effects and 
to e:nphasize the maladjustments that are likely to arise. 
They point to the present " fact" that imports of Japanese 
textiles are taking jobs from American workers and profits 
from U. S. companies. 

In the long run, there seems little doubt that the U. S. 
will move in the direction of freer trade with Europe, al
though the adjustments required may sometimes prove 
painful. We may be forced at times to put up with higher 
levels of unemployment and lower levels of profit than we 
would like. In order to keep our factori es modern enough 
to compete, we may have to alter the distribution of our 
national inr:ome so that a higher percentage goes to groups 
that save and invrst. Threats to the dollar and to our gold 
reserve may limit our ability to run fiscal deficits to lift the 
economy out of a slump or to pursue massive spending for 
social welfare and foreign aid. We may need to keep a 
ti ghter lid on cost-push inflation. 

On the other hand, there are many favorable elements 
in the picture. Our favorable balance of trade underscores 
the ability of U. S. goods to compete successfully in world 
markets. U. S.-made goods are still the criterion of quality 
in most parts of the globe. If inflation at home can be kept 
under control, we can compete effectively. Europe's wage 
level is rising much faster than ours, and the "wage gap" 
between U. S. and European labor is narrowing. America 
in the past has boasted of her ability to meet competition, 
to out-produce any other country. Much of our present 
worry stems from the fact that we have not had to compete 
with a "normal" Europe since 1914. In some measure we 
have forgotten not only how to compete but that the main 
reli ance of a free enterprise system must always be on com
petition. We must relearn in some degree from nations, 
such as WPst GPrmany and Japan, what our ancestors took 
for granted: that competitively-priced products and sound 
money not only outrank "full employment" and "social 
w<'lfan~" as rconomic obj ect.ivrs hut are in the long run 
the only way to achieve them. 
Which Road for Texas 

In all this, the Texas economy appears to be involved in 
a number of ways: 

1. Texas agriculture is dependent to a large (but not pre
cisely determinable) degree on the European export mar
ket. Loss of thi s market would deal the state's economy an 
almost cntainly crippling blow. 

2. Manufacturing companies in Texas sell their output 
in market s hPre and abroad that are bein g increasingly 
invaded bv West European competition. A failure to keep 
Texas- made produr ts competitive in price and quality 
would result in drclinin g sak s along with unemployment 
and rrdur Pd profits for the state's industri es. 

:1. The hi g~ r~"f!:rre ? f integration of the U. S. economy 
would make 1t nnposs1ble for Texas to avoid feeling the 
r fTe(' tS of any sr.t-bar.k suffpred by the U. S. economy as a 
~r hol r. !Ii <'~ !' m1 1!h~ rnclurlc : a. loss of export markets by 
111dustnes locatrd 111 other statrs which would be felt in 
Tex~s as a rPsult .o ~ redu cer! national purchasing power. 
h. w1rl <'spn·ad def' 1s1ons hy ll. S. firms to liuilcl thei r new 
plants ahroarl in Common Market countri es would mean a 
loss of new industry, part of which would normally have 
hPen expPr trd to loca tt' in Texas; c. major weakn ess in the 
forei gn exchange position of the U. S. dollar, leading to 

70 

further gold losses and possibly crippling our ability to use 
monetary measures and fiscal deficits to stimulate the U. S. 
economy. 

Texas has already felt the jolt of European developments 
in the sharply reduced growth rate of her giant petroleum 
industry. Middle Eastern and African sources have dis· 
placed Texas crude oil in European markets. Vast growth 
of European refining and pipeline capacity has further cut 
our exports of refined petroleum products. 

Other industries located in the state are feeling and can 
expect to feel increasingly the blast of rising European 
competition at home and abroad. Chemical and electronic 
products appear to be particularly vulnerable. 

But by far the biggest stake is held by Texas agriculture. 
Texas farmers have a vital interest in every major com· 
modity exported to Western Europe, except tobacco. With 
the huge year-to-year gains being made in agricultural pro· 
ductivity, it is imperative that the European market for 
U. S. farm products be held and even expanded. U. S. agri
culture would hold an immense advantage-both compara· 
tive and absolute-in a combined U. S.-West European 
market. But this outlet can be achieved only if the archi
tects of our tariff policy give Europeans a quid pro quo
the chance to sell their industrial goods in our home mar
ket. Only in this way can another wave of major disloca
tions for American agriculture be avoided-dislocations in 
which the Texas farmer would be among the hardest hit. 

The Long Run 
It is easy, however, to overemphasize the negative as

pects of these developments. On the positive side loom im· 
mense advantages from U. S. participation in a supra· 
national economy based on regional specialization and di· 
vision of labor over virtually the entire free world. Com· 
petition and interchange among the different nationalities, 
skills, and resources represented will quicken inevitably the 
fl ow of goods and services for all participating peoples. 
Greater economic interdependence between the U. S. and 
Europe will further buttress the political, military, and 
ideological ties already existing. 

Admittedly, adjustments will be called for in the U. S. 
economy. But these will merely answer demands that we 
keep our effi ciency in step with competitors. Competitive 
trade and monetary restraint will bring a better discipline 
to the U. S. economy. A wider interchange of resources, 
products, markets, and ideas will stimulate a more rapid 
and broadly-based growth for U. S. industry. American 
consumers will benefit from a wider ran ge of products and, 
in many cases, lower prices. Ever-widening markets will 
create millions of new jobs in each decade, and steeply 
rising productivity will mean a steady climb in U. S. living 
standards. A growing economic union of the U. S. A. and 
Western Europe will mean a bigger pool of ideas, initiative, 
and capital for enterprising businessmen of both continents 
to draw upon. The price for the U. S.? In essence, merely 
the willingness to keep our economy fl exible-to avoid the 
hardening of our economic arteries that would inevitably 
take place if we built a tariff wall around ourselves. 

The Common Market is not a threat or a portent. It is a 
d~amatic challenge born of the intellects, imaginations, and 
wills of free men across the sea, striving for a better and 
freer _world. It is up to Americans everywhere, and particu· 
larly m 1:exas where the virtues of free enterprise are loud
ly pro.claimed, not only to meet this challenge but to wel
come 1t. 
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Local Business 

Conditions 
As a reader's guide to better utility of retail sales data, an 

average percent change from the preceding month has been 
computed for each month of the year. This percent change is 
marked with a dagger ( t) followin g that fi gure. The next 
percent change represents the actual change from the pre
ceding month. A large variation in the normal seasonal from 
the actual fi gure represents an abnormal month. This third 
percent change is the percent change for the identical period 
the preceding year showing the change between the two years. 
Postal receipt information which is marked hy an a!'terisk 
( •) indicates cash receipts received during the four-week 
postal accounting period ending February 2, 1962, and the 
percent changes from the preceding period and the compar
able period in the previous year. Annual postal data are for 13 
four-week periods falling closest within 1961 and 1962 calen
dar years. Changes less than one-half of one percent are 
marked with a douhle asterisk ( **) . Houston and Waco retail 
sales information are reported in cooperation with the Uni
versity of Houston Center for Research in Business and Eco
nomics and Baylor Bureau of Business Research, respectively. 
End-of-month deposits as reported represent money on de
posit in individual demand deposit accounts on the last day 
of the month. All population fi gures are final 1960 census 
data. Figures under Texarkana with the following symbol 
( §) are for Texarkana, Texas, only. 

City and item 

ABILENE (pop. 90,368) 
Retail sales .......... ------------------ ------------- ---------

Apparel stores ...................................... .. 
Automotive stores ··--··-----------------··· --·-··· · 
Drug stores ··------------------·--·----··-·····-···---·· · 
Food stores ............................................. . 
General merchandise stores ................. . 
Jewelry stores ...................................... .. 
Lumber, building material, 

Jan 
1962 

- 25t 
- 47t 
- lOt 
- 26t 
- 12t 
- 52t 

and hardware stores .......................... - 1 Ot 
Postal receipts• ......................................... $ 105,468 
Building permits, less federal contracts$ 2,944,545 
Bank debits (thousands) ........................ $ 125,975 
End-of-month deposits (thousands) L$ 75,024 
Annual rate of deposit turnover ............ 19.9 
Employment (area) ................................ 36,800 

Manufacturing employment (area) -- 4,560 
Percent unemployed (area) .............. ------ 5.1 

ALICE (pop. 20,861) 
Retail sales 

Lumber, building material, 
and hardware stores .......................... - lOt 

Postal receipts• .......................................... $ 16,785 
Building permits, less federal contracts $ 114,918 

ALPINE (pop. 4,740) 
Postal receipts• .......................................... $ 4,833 
Building permits, less federal contracts $ 18,000 
Bank debits (thousands ) ........................ $ 2,907 
End-of-month deposits (thousands) L $ 4,077 
Annual rate of deposit turnover .......... .. 8.6 

MARCH 1962 

Percent change 

Jan 1962 Jan 1962 
from from 

Dec 1961 Jan 1961 

- 24 
- 37 

2 

+ 6 
4 

- 45 
- 69 

•• 
- 87 
+186 
+ 16 
- 3 
+ 13 

3 

+ 5 
+ 6 

- 26 
- 88 
+ 48 

- 81 
+17900 

- 7 

•• 
- 7 

+ 7 
+ 29 
+ 18 
+ 9 
+ 2 
+ 7 
+ 17 

+ 5 
8 

+101 
+ 18 
+ 13 
+ 4 
+ 5 
+ 25 
- 19 

+ 13 
+ 14 
- 27 

+ 16 

- 7 
+ 6 
-12 

Local Business Conditions 

City and item 

AMARILLO (pop.137,969) 
Retail sales ................................................. . 

Apparel stores ...................................... .. 
Automotive stores ................................ .. 
Eating and drinking places ................ .. 
Furniture and household 

appliance stores ................................ .. 
Lumber, building material, 

Jan 
1962 

- 25t 
- 47t 
- lOt 
- Gt 

- 29t 

and hardware stores .............. - lOt 
Postal receipts• .......................................... $ 185,843 
Building permits, less federal contracts $ 2,415,328 
Bank debits (thousands) ........................ $ 257,910 
End-of-month deposits (thousands ) t .. $ 121,905 
Annual rate of deposit turnover ............ 25.0 
Employment (area) ................................ 51,400 

Manufacturing employment (area) 5,460 
Percent unemployed (area) .................... 5.5 

ANDREWS (pop. 11,135) 
Postal receipts• ......................................... $ 
Building permits, less federal contracts $ 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousands) t .. $ 
Annual rate of deposit turnonr .......... .. 

ARANSAS PASS (pop. 6,956) 
Postal receipts• .......................................... $ 
Building permits, less federal contracts $ 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousands)t .. $ 
Annual rate of deposit turnover .......... .. 

ARLINGTON (pop. 44,775) 
Retail sales 

Lumber, building material, 

7,571 
62,635 

6,767 
8,744 

8.7 

4,412 
18,400 

4,491 
5,213 

10.2 

and hardware stores .......................... - lOt 
Postal receipts• .......................................... $ 46,225 
Building permits , less federal contracts$ 2,753,749 
Bank debits (thousands) ........................ $ 35,940 
End-of-month deposits (tbousandsH .. $ 21 ,829 
Annual rate of deposit turnover _____ ,,____ 19.2 
Employment (area) ............ ................ ___ 216,000 

Manufacturing employment (ares) .. 61,050 
Percent unemployed (area) .................... 5.4 

ATHENS (7,086) 
Postal receipts• .......................................... $ 7,764 
Bank debits (thonsands) ........................ $ 8,612 
End-of-month deposits (thousandsH .. $ 7,956 
Annual rate of de11osit turnover ........ ---- 12.5 

AUSTIN (pop. 186,545) 
Retail sales .................................................. .. 

Apparel stores ....................................... . 
Automotive stores ................................ .. 
Drug stores ........................................... .. 
Furniture and household 

appliance stores -····-------·-··················· 
Gasoline and service stations ··-·----···· 
General merchandise stores ····--··········· 
Lumber, building material, 

-25t 
- 47t 
- lOt 
- 26t 

- 29t 
- 9t 
- 52t 

and hardware stores .......................... - lOt 
Postal r eceipts• .......................................... $ 409,415 
Building permits, less federal contracts $ 4,328,287 
Bank debits (thousands) ........................ $ 264,081 
End-of-mont h deposits (thousands) t .. $ 162,852 
Annual rate of deposit turnover .......... .. 
Employment (area) ............................... . 

Manufacturing employment (area) .. 
Percent unemployed (area) .................. .. 

19.6 
80,200 

5,830 
4.8 

Percent change 

Jan 1962 Jan 1962 
from from 

Dec 1%1 Jan 1961 

- 81 
- 56 
- 11 
- 10 

- 33 

+ 12 
- 34 
- 20 
+ 11 

3 
+ 9 
- 2 

•• 
+ 15 

- 41 
- 38 
+ 22 
- 11 
+ 82 

- 42 
- 57 

3 
2 

+ 2 
- 28 
+247 
+ 8 

+ 7 
1 
1 

+ 15 

- 39 
+ 9 

7 
+ 9 

- 36 
-49 
- 18 
- 23 

- 34 
+ 4 
- 62 

- 20 
- 14 
+ 68 
+ 5 
+ 1 
+ 5 

2 
+ 10 

8 

+ 8 
8 
a 

6 

12 
+ 3 
+ 5 
+ 7 
+ 
+ 5 

2 
9 

- 25 

+ 6 
- 95 
+ 8 

<l 

+ 7 

- 1 
- 95 
+ 20 

+ 18 
•• 

+ 60 
+ 21 
+142 
+ 20 
+ 6 

5 
+ s 

5 
-11 

+ 6 
+ 17 
+ 4 
+ 18 

+ 2 
-6 

+ s 
+ 5 

•• 
+ 16 
+ 4 

+ 7 
•• 

- 6 
+ 21 
+ 10 
+ 16 
+ 8 

•• 
19 

71 



Local Business Conditions 

City and item 

BAY CITY (pop. 11,656) 
R etail sales 

Automotive stores .......................... ...... .. 
Postal receipts• ......................................... $ 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousands) t . $ 
Annual rate of deposit turnover .......... .. 

BAYTOWN {pop. 28,159) 
Postal receipts• .......................................... $ 
Building permits, less federal contracts$ 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousands )f .. $ 
Annual rate of deposit turnover ........... . 
Employment (area ) .............................. .. 

Manufacturing employment (area) .. 
Percent unemployed (area) .................. .. 

Jan 
1962 

- lOt 
10,811 
17,867 
23,827 

9.0 

24,334 
382,393 

28,716 
24,366 

14.3 
612,400 
95,060 

4.5 

BEAUMONT {pop. 119,175) 
Retail sales ...... ........................................... - 26t 

Apparel stores ........................................ - 47t 
Automotive stores .................................. - lOt 
Furniture and household 

appliance stores ............................... . 
Gasoline and serYice stations ............. . 
Lumber, building material, 

and hardware stores ........... .............. . 
Postal receipts• ........................................ $ 
Building permits, less federal contracts $ 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousands)t .. $ 
Annual rate of deposit turnover ------------
Employment (area) .............................. .. 

Manufacturing employment (area) .. 
Percent unemployed (area) .................. .. 

BEF:VTLLE (pop. 13,811) 
Retail sales 

Automotive stores ------- ____ ----------·---------
Lumber, building material, 

and hardware stores ........................ .. 
Postal receipts• .. .. ................................. $ 
Building permits, less federal contracts$ 
Bank debits (thousands) ....................... $ 
End-o(-month deposits (thousands)t .. $ 
Annual rate of deposit turnover ---------·-· 

BIG SPRING (pop. 31,230) 
Retail sales .... ~ .......................................... .. 

Apparel stores ······--------········-··---··-····--··· 
Automotive stores -----------------------·----------
Drug stores 
Lumber, building material, 

and hardware stores ---·-·--··--··--·-··--···· 
Postal receipts• ....................................... $ 
Building permits, less federal contracts$ 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousands) f . $ 
Annual rate of deposit turnover ·-·-········ 

BISHOP (pop. 3,722) 
Postal r eceipts• ...... $ 

Building permits, Jess federal contracts $ 
Bank debits (thousands) ....................... $ 
End-o(-month deposits (thousands) t .. $ 
Annual rate of deposit turnover --------···· 

BRADY (pop. 5,338) 
Postal receipts• .......................................... $ 
Building permits, less federal contracts $ 
Bank debits (thousands ) ........................ $ 
End-of-month deposits (thousands) .. $ 
Annual rate of deposit turnover .......... .. 

72 

- 29t 
- 9t 

- lOt 
122,248 
658,788 
198,949 
108,829 

21.6 
107,90() 

3-l,430 
7.6 

- lOt 

- lOt 
11,664 
76,986 
10,748 
13,556 

9.6 

- 26t 
- 47t 
- IOt 
- 26t 

- lOt 
28,753 

424,725 
46,338 
29,892 

18.5 

8,207 
6,600 
2,603 
2,854, 

10.0 

4,063 
22,950 

6,302 
7,881 

8.6 

Percent change 

Jan 1962 
from 

Dec 1961 

-18 
- '16 
+ 17 

- 1 
+ 18 

- 49 
+ 2 
+ 12. 
+ 2 
+ 12. 
- 2 
- 1 
+ 18 

- 82 
- 73 
- 8 

- 30 
-11 

- 20 
- 84 
- 36 
+ 8 

3 
+ 6 
+ 2 
+ 12. 
+ 21 

- 28 

- 47 
- 82 
+194 
+ 2 

•• 
+ 3 

- 26 
- 15 
- 6 
- 20 

- 27 
- 43 
- 47 
+ 12 
+ 3 
+ 9 

- 30 

9 
+ s 

- 55 
+ 19 
+ 3 

+ 5 

Jan 1962 
from 

Jan 1961 

+ 26 

+ 14 
+ 17 

+ 15 
+ 

- 4 
- 6 
+ 84 
- 2 
+ 81 
+ 1 
+ 2 
- 22 

+ 23 
+ 17 
+ 36 

+ 19 
+ 2 

+ 
+ 7 
- 31 
+ 17 
+ 4 
+ 12 
+ 2. 
+ 2 
- 16 

+ 10 

+ 86 
+ 12 
+183 
+ 12 

•• 
+ 10 

+ 
+ 

9 
+ 1() 

+ 8 

+10'1 
+ 5 

2 
+ 6 

+ 2 

+ 15 
+ 8 
+ 

- 23 
+877 
+ 21 
+ 8 
+ 12 

Local Business Conditions 
Jan 

City and item 1962 

BELLAIRE (pop. 19,872) 
Postal receipts• .......................................... $ 29,876 
Building permits, less federal contracts $ 43,795 
Bank debits (thousands) ........................ $ 14,642 
End-of-month deposits (thousands) f .. $ 9,181 
Annual rate of deposit turnover .......... .. 18.5 
Employment (area ) .............................. .. 612,400 

Manufacturing employment (area) 95,050 
Percent unemployed (area) .................. .. 4.6 

BRENHAM (pop. 7,740) 
Postal receipts• .......................................... $ 7,362 
Building permits, less federal contracts $ 40,370 
Bank debits (thousands) ........................ $ 10,726 
End-of-month deposits (thousands) f .. $ 12,606 
Annual rate of deposit turnover .......... .. 9.9 

BROWNSVILLE (pop. 48,040) 
Retail sales .................................................. - 26t 

Automotive stores ... .............................. - lOt 
Lumber, building material, 

and hardware stores ......................... . 
Postal receipts• ....................................... $ 
Building permits, less federal contracts $ 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousands) f .. $ 
Annual rate of deposit turnover .......... .. 

- lOt 
26,085 

136,865 
38,603 
21,019 

18.5 

BROWNWOOD (pop. 16,97 4) 
Retail sales 

Apparel stores ...................................... . 
Furniture and household 

appliance stores ---------------------- ------------
Postal receipts• ......................................... $ 
Building permits, less federal contracts $ 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousands) f .. $ 
Annual rate of deposit turnoTer --------

BRYAN {pop. 27,542) 
R etail sales ......... ----------------------------------------

Apparel stores . --------------------------------------
Postal receipts• .......................................... $ 
Building permits, less federal contracts $ 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousands) t .. $ 
Annual rate of deposit turnover ............ 

CALDWELL (pop. 2,204) 
Postal receipts• .......................................... $ 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousands )t .. $ 
Annual rate of deposit turnover ______ 

CAMERON {pop. 5,640) 
Postal receipts• .......................................... $ 
Building permits, less federal contracts $ 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousands) t .. $ 
Annual rate of deposit turnover ......... 

CANYON {pop. 5,864) 
Building permits, less federal contracts $ 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousands )f .. $ 
Annual rate of deposit turnover ............ 

CARROLLTON (pop. 4,242) 
Postal receipts• .......................................... $ 
Building permits, less federal contracts $ 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousands) t .. $ 
Annual rate of deposit turnover ............ 

- 47t 

- 29t 
22,964, 
76,900 
17,868 
13,627 

15.6 

- 25t 
- 47t 
19,6()3 

1()6,249 
26,631 
18,161 

17.7 

2,095 
2.,471 
3,879 

7.4, 

4,784 
11,250 

4,785 
4,801 

11.5 

8,000 
7,745 
7,013 

13.7 

4,871 
442,70() 

8,893 
2,449 

18.6 

Percent change 

Jan 1962 
from 

Dec 1961 

- 61 
- 62 
+ 6 

8 
+ 6 

2 
1 

+ 18 

- 47 
- 81 
+ 

7 
+ 8 

- 23 
- 11 

- 12 
- 43 
- 81 

3 
7 
6 

- 63 

- 66 
- 30 
+277 
+ 16 
- 4 
+ 16 

- 9 
- 41 
- 56 
- 31 
+ 6 
+ 1 

+ 6 

- 44 
9 
6 
4 

- 47 
+423 

7 
2 

- 80 
+ 28 
+ 7 
+ 26 

- 82 
+48& 
+ 13 
- 4 

+ 12 

Jan 1962 
from 

Jan 1961 

+ 27 
+168 
+ 22 
+ 8 
+ 6 
+ 1 
+ 2 
- 22 

- s 
- 64 
+ 26 

•• 
+ 22 

+ 

+ 85 
- 17 
- 9 
+ 12 
+ s 
+ 9 

+ 12 

-14 
- 8 
- 44 
+ 18 
+ 4 

+ 12 

+ 17 
+ 23 
- 14 
- 66 
+ 23 
+ 11 
+ 11 

+ 12 
+ 6 

4 

+ 

+ 20 
- 44 
+ 11 
+ 2 

+ 8 

- 92 

+Sl() 

+ 6 

+ 3 

+ 8 
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Local Business Conditions 

City and item 

CHILDRESS (pop. 6,399) 
Postal r eceipts• ------------------------------------------$ 
Building permits, less federal contracts $ 

Bank debits (thousands) ------------------------$ 
End-of-month deposits (thousands ) t .. $ 
Annual rate of deposit turnover ___ _ 

CISCO (pop. 4,499) 
Postal receipts• ------------------------------ ---------$ 
Bank debits (thousands) ______ $ 
End-of-month deposits (thousands) t __ $ 
Annual rate of deposit turnover ___________ _ 

CLEBURNE (pop. 15,381) 
Postal r eceipts• ------------------------------------------$ 
Building permits, less federal contracts $ 

Bank debits (thousands) ------------------------$ 
End-of-month deposits (thousands) t __ $ 
Annual rate of deposit turnover -----------
Employment (area) --------------------------------

Manufacturing employment (area) __ 
Percent unemployed (area) ___ _ 

CLUTE (pop. 4,501) 
Postal receipts• ------------------------------------ _____ $ 
Building permits, less federal contracts $ 
Bank debits (thousands) ------------------- -----$ 
End-of-month deposits (thousands) t __ $ 
Annual rate of deposit turnover ----------

Jan 
1962 

5,119 
2,200 

11,422 
8,894-

15.7 

4,464-
4,010 
3,888 

11.8 

12,896 
51,426 
11,544-
11,496 

11.9 
444-,700 

99,850 
5.0 

1,742 
47,671 

1,990 
1,556 

14.6 

COLLEGE STATION (pop.11,396) 
Postal receipts• ----------------------------------------$ 16,S-W 
Building permits, less federal contracts $ 9,400 
Bank debits (thousands) ______________________ $ 4, 118 

End-of-month deposits (thousands) t __ $ 2,853 
Annual rate of deposit turnover ---------- 18.0 

COLORADO CITY (pop. 6,457) 
Retail sales 
Lumber, building material, 

and hardware stores ------------········ ········ 
Postal receipts• ----------------------------------------$ 
Bank debits (thousands) ---- --------------------$ 
End-of-month deposits (thousands) t .. $ 
Annual rate of deposit turnover ----------

- lOt 
5,041 
8,962 
7,251 

15.3 

COPPERAS COVE (pop. 4,567) 
Postal receipts• ________ __ _____________________________ $ 2, 193 

Building permits, less federal contracts $ 297,750 
Bank debits (thousands) ________________________ $ 1,120 
End-of-month deposits (thousands) t .. $ 932 
Annual rate of deposit turnover -------- 16.2 

Percent change 

Jan 1962 
from 

Dec 1961 

- 57 
- 87 

2 
+ 4-

7 

- 42 
+ 20 
- 9 
+ 20 

- 41> 
+ 16 
+ 8 

3 
+ 9 

2 
+ 1 
+ 16 

- 55 
+104 

6 
9 

+ 

- 44 
- 89 
+ 28 
+ 8 
+ 25 

- 26 
- 54-
+ 26 
+ 6 
+ 17 

- 59 
+583 
- 4 

•• 
- 9 

Jan 1962 
from 

Jan 1961 

+ 11 
- 90 

+ 
+ 21 
- 1 
+ 18 

+ 1 
- 47 
+ 10 
- 3 
+ 13 
+ 
+ 4-
-14-

- 25 
+ 155 
+ 29 
+ 23 
+ 4 

- 16 
- 86 
+ 21 
+ 6 
+ 14 

+ 25 
- 1 
+ 34 
- 4 
+ 46 

+ 41 
+ 55 
+ 50 
+ 8 
+ 38 

CORPUS CHRISTI (pop. 167,690) 
- 10 + 17 Retail sales ------------------------------------------------ - 25t 

Apparel stores ---------------------------------------- - 47t 
Automotive stores -------------------------------- - lOt 
Lumber, b uilding material, 

and hardware stores ------···-······ ·-------·· 
Nurseries ·------·····----·············-----··············--

Postal receipts• ----------------------------------------$ 
Building permits, less federal contracts $ 
Bank debits (thousands) ------------------------$ 
End-of-month deposits (thousands) t --$ 
Annual rate of deposit turnover ----------
Employment (area) -------------------------------· 

Manufacturing employment (area) 
Percent unemployed (area) --------------------

CORSICANA (pop. 20,344) 
Postal receipts• ----------------------------------------$ 
Building permits, less federal contracts $ 
Bank debits (thousands) ________________________ $ 

End-of-month deposits (thousands) t __ $ 
Annual rate of deposit turnover ........... . 

MARCH 1962 

- lOt 

167,060 
1,478,575 

227,900 
117,517 

23.2 
63,800 
8,810 

6.0 

18,315 
34,000 
20,902 
20,196 

11.9 

- 38 + 6 

+ 5 + 20 

- 31 + 18 
- 3 - 18 
- 34 + 4-
+ 40 - 7 
+ 7 + 17 

+ 
+ + 7 

2 + 3 
+ 3 + 5 
+ 11 - 32 

- 79 + 7 
- 66 - 45 
+ 14 + 14 
- 8 •• 
+ 14 + 10 

Local Business Conditions 

City and item 
Jan 

1962 

CRYSTAL CITY (pop. 9,101) 
Postal receipts• ----------------------------------------$ 3,158 
Building permits, less federal contracts $ 

Bank debits (thousands) ----------------------$ 
End-of-month deposits (thousands) t .. $ 
Annual rate of deposit turnover ········--·· 

DEER PARK (pop. 4,865) 
Postal receipts• -----------------------·-··········-·---$ 
Building permits, less federal contracts $ 

Bank deposits (thousands) -----·--·-··-·-··---$ 
End-of-month deposits (thousands) i __ $ 
Annual rate of deposit turnover -------· 
Employment (area) ____ ---------------------· 

Manufacturing employment (area) .. 
Percent unemployed (area) ---------·····--·-

DALLAS (pop. 679,684) 
R etail sales ----------------------

Apparel stores ----------------------------------------
Automotive stores ............................... . 

Food stores ----------···· 
Furniture and household 

appliance stores ................................ . 
General merchandise stores ............. . 
Lumber, building material, 

16,690 
2,681 
3,054 

10.8 

4,119 
75,800 

3,689 
2,619 

18.0 
512,400 

95,050 
4.5 

- 34t 
- 52t 
- 17t 
- 21t 

- 17t 
- 58t 

and hardware stores ........................ •• 
Office, store, and school 

supply dealers - ----··--·---------------·· + at 
Postal receipt•• -- ------------ ---------··--------------$ 2,244,023 
Building permits, less federal contracts $13,254, 707 
Bank debits (thousands) ----·········-·····----$ 4,045,570 
End-of-month deposits (thousands) t $ 1,313,765 
Annual rate of deposit turnover ------------ 35.3 
Employment (area) ------·-············------------ 444,700 

Manufacturing employment (area).. 99,850 
Percent unemployed (area) ------- -----·---·- 5.0 

DEL RIO (pop. 18,612) 
R etail sales ----------·-- -----····----------------------

Automotive stores ................................. . 
Lumber, building material, 

and hardware stores ..................... . 

Postal receipts• ------ ---------------------------------$ 
Building permits, less federal contracts $ 
Bank debits (thousands) _____________________ $ 

End-of-month deposits (thousands) t .. $ 
Annual rate of deposit turnover ... 

DENISON (pop. 22,748) 
R etail sales ·---···-·-··-·----··-····-------·······--·--····· 

Apparel stores ---------------------------------------· 
Drug stores ----·---------·-··-----·······-·--·-···--·-· 

Postal receipts• ------·-····-----······-----------------$ 
Building permits, less federal contracts $ 
Bank debits (thousands) ________________________ $ 

End-of-month deposits (thousands) t .. $ 
Annual rate of deposit turnover ·······-··· 

DENTON (pop. 26,844) 
Postal receipts• ------------···········-·-············· _$ 
Building permits, less federal contracts $ 
Bank debits (thousands) ·--··-------··--------$ 
End-of-month deposits (thousands) t .. $ 
Annual rate of deposit turnover -----------
Employment (area) _ -------------------------

Manufacturing employment (area) .. 
Percent unemployed (area) --------------------

DONNA (pop. 7 ,522) 
P ostal r eceipts • -----·-···------------------------------$ 
Building permits, less federal contracts $ 
Bank debits (thousands) ...................... $ 
End-of-month deposits (thousands) t .$ 
Annual rate of deposit turnover -----------· 

- 25t 
- lOt 

- lOt 
12,606 

266,450 
10,757 
14,002 

9.3 

- 26 t 
- 47t 
- 26 
19,409 

132,606 
18,148 
14,668 

14.6 

30,840 
371,650 

23,172 
21,187 

12.6 
444,700 

99,850 
5.0 

3,083 
49,400 

2,914 
3,867 

9.4 

Percent change 

Jan 1962 Jan 1962 
from from 

Dec 1961 Jan 1961 

- 37 - 19 
- 53 - 71 
- 9 - 9 
+ 6 + 26 
-11 - 26 

- 55 + 29 
- 24 +658 
- 9 - 19 
+ 14 + 67 
- 18 - 38 
- 2 + 1 

- 1 + 2 
+ 18 - 22 

- 22 + 8 
- 47 + 2 
- 11 + 31 
+ 1 + 4 

8 + 7 
- 53 + 7 

- 5 + 9 

+ 11 7 
- 16 + 2 
+ 65 - 34 
+ + 24 

9 + 12 
+ 3 + 13 

2 + 
+ 1 + 4 
+ 16 - 14 

- 29 + 2 
- 33 •• 
+ 3 - 5 
- 42 + 8 
+582 + 105 
+ 4 + 15 
+ 3 + 12 
+ + 4 

- 33 + 4 
- 61 + 4 
- 30 •• 
- 26 + 10 
+ 44 + 44 
+ 2 + 5 
+ 3 9 
+ 3 + 

- 39 - 4 
+ 63 - 25 
+ 22 + 24 

- 7 + 12 
+ 26 + 8 

+ 
+ 1 + 
+ 16 14 

- 45 - 15 
+217 + 32 
+ 7 + 29 
+ 8 + 49 

6 6 

73 



Local Business Conditions 
Jan 

City and item 1962 

EDINBURG (pop. 18,706) 
Reta il sales 

Automotive stores --·······---·········-·········· - lOt 
Postal r eceipts• ........................................ $ 10,867 
Building permits , less federal contracts $ 116,952 
Bank debits (thousands) ........................ $ 16,660 
End-of-month deposits (thousands) t .. 5 8,915 

Annual rate of deposit turnover ........ . 23.6 

EDNA (pop. 5,038) 
Postal r eceipts• ....................................... $ 4,842 
Building permits , less federal contracts $ 42,271 
Dank debits (thousands ) ........................ $ 5,170 

End-of-month deposits (thousands) t .. $ 7,176 
Annual r ate of deposit turnover ........... . 8.5 

- 25t 
EL PASO (pop. 276,687) 
Retail sales ............................................... . 

Automotive stores ................................. . - lOt 
Lumber, building material, 

and hardware stores ...................... - lOt 
Postal receipts• ........................................ $ 278,298 
Bu ilding permits, less federal contracts $ 2,995,631 
Dank debits (thousands) ........................ $ 886,240 
E nd-of-month deposits (thousands) t .. $ 184,704 
Annual rate of deposit turnover ............ 24.5 
Employment (area) .................................. 92,900 

Manufacturing employment (area) .. 14,250 
P ercent unemployed (area) .................. 4.8 

ENNIS (pop. 9,347) 
Building permits, lees federal contracts $ 
Dank debits (thousands) ........................ $ 
End-of-month deposits (thousands)t $ 
Annual rate of deposit turnover ......... . 

800,365 
7,436 
7,715 

114 

FORT STOCKTON (pop. 6,373) 
Building permits, less federal contracts $ 44,500 
Dank debits (thousands ) ........................ $ 6,188 
E nd-of-month deposits (thousands ) t .... $ 5,556 
Annual r ate of deposit turnover ............ 13.5 

FORT WORTII (pop. 356,268) 
Retail sales ...... .. ........................................ - 26t 

Apparel stor es ...................................... - 86t 
Automotive stores .................................. - 14t 
Drug stores ............................................. - 18t 
Eating and drinking places ................ + 1 t 
Food stores ....... ....................................... - 9t 
F urn iture and household 

appliance stores ................................. . - 26t 
Gasoline and service stations ............. . - lOt 
General merchandise stores ............... . - 61t 
Liquor stores ························--··-·-········· 
Lumber, building material, 

and hardware stores .......................... + llt 
Postal receipts• .......................................... $ 755,143 
Bu ilding perm its, less f ederal contracts$ 2,685,171 
Bank debits (thousands ) ........................ $ 956,664 
Encl-o f-month deposits (thousands lt .. $ 888,006 
Annual r ate of deposit turnover ............ 28 .4. 
E mployment (area) .................................. 216,000 

Manufacturing employment (area) .. 51 ,050 
P ercent un employed (area ) .................... 5.4 

FREDERICKSBURG (pop. 4,629) 
R;ta,::g s::~~---~:::::.::::::::::::::::::::::::::::::::: :::: = ~t 

General merchandise stores .................. - 52t 
P oslnl r eceipts• ........................................ $ 5,067 
Building permits, less federal contracts$ 37,925 
Ba nk debits (thousands ) ........................ $ 8,101 
End-of-month deposits (thousands )t . $ 7,850 
Annual rate of deposit turnonr ............ 12.l 

74 

Percent change 

Jan 1962 
from 

Dec 1961 

- 32 
- 82 
+ 74 
+ 28 
+ 11 
+ 25 

- 84 
- 15 
- 5 
- 4 

•• 

- 87 
- 18 

+ 4 
- 36 
- 58 

3 
- 4 
- 5 

•• 
•• 

+ 12 

+1570 
•• 

2 
- 1 

+ 14 
+ 2 
+ 8 

- 27 
- 88 
- 12 
- 10 
- 7 
- 19 

-42 

- 7 
- 59 
- 86 

+ 8 
- 21 
+ 29 
+ 12 
- 7 
+ 12 

- 1 
- l 
+ l& 

- 22 
- 5 
- 52 
- 40 
- 51 

+ 5 
5 

+ 8 

Jan 1962 
from 

Jan 1961 

- 18 
- 4 
+108 
+ 
+ 1 
+ 2 

- 9 
- 84 
+ 17 
+ 20 
- 8 

+ 2 
+ 6 

+ 8 
+ l 
- 55 
+ 6 
+ 6 

8 
+ 2 
+ 4 
- 20 

+972 
+ 18 
+ 4 
+ 7 

+ 4 
-10 
+ 26 
+ 19 

1 
- 4. 

- 14 
•• 

+ 3 
- 84 

- 7 
+ 7 
+ 25 
+ 14 
+ 4, 

+ 10 
+ 8 
- 5 
-11 

+ 16 
- 1 
+ 12 
- 2 
- 88 
+ 29 
+ 8 
+ 28 

Local Business Conditions 

City and Item 
Jan 
1962 

GALVESTON (pop. 67,175) 
Retail sales .................... ............................. . - 25t 

Apparel stor es ....................................... . - 47t 
Automotive stores ................................. . - lOt 
F ood stores ............................................. . - 12.t 
Furniture a nd household 

a p pliance stores ................................ - 29t 
Postal r eceipts • .......................................... $ 81,518 
Building permits, Jess federal contracts $ 4,139,681 
Bank debits (thousands) ........................ $ 108,513 
End-of-month deposits (thousanils) t .. $ 68,379 
Annual r ate of deposit turnover ............ 19.8 
Employment (area) ................................ 52,700 

Manufactur ing employment (area) .. 10,650 
P ercent unemployed (area) .................... 8.7 

GARLAND (pop. 38,501) 
Retail sales 

Automotive stores ............................... . 
Postal receipts• .......................................... $ 
Building p ermits, less federal contracts $ 
Ba nk debits (thousands) ........................ $ 
End-of-month deposits (thousands) t .. $ 
Annual rate of deposit turnover ........... . 
Employment ( area) ................................. . 

Manufacturing employment (area) .. 
Per cent unemployed (area) .................. .. 

GATESVILLE (pop. 4,626) 
Postal receipts• .......................................... $ 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousands lt .. $ 
Annual rate of deposit turnover _______ 

GIDDINGS (pop. 2,821) 
Postal receipts• .......................................... $ 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousands)t .. $ 
Annual rate of deposit turnover ............ 

- lOt 
29,496 

1,168,320 
29,993 
15,213 

23 .9 
444,700 
99,850 

5.0 

5,181 
5,658 
5,454 

12.2 

8,754 
2,932 
3,831 

9.0 

GLADEWATER (pop. 5,742) 
Postal receipts• .......................................... $ 5,356 
Building p ermits, Jess federal contracts $ 4,650 
Bank debits (thousands) ........................ $ 4,066 
End-of-month deposits (thousands )t .. $ 5,398 
Annual rate of depos it turnover ............ 8.9 

GOLDTHWAITE (pop. 1,383) 
Postal receipts• .......................................... $ 1,670 
Bank debits (thousands) ........................ $ 8,283 
End-of-month deposits (thousands) t .. $ 3,289 
Annual rate of deposit turnover ............ 11.2 

GRAHAM (pop. 8,505) 
Postal receipts• .......................................... $ 9,041 
Building permit s, less federal contracts $ 55 ,076 
Bank debits (thousands) ........................ $ 9,446 
End-of-month deposits (thousands) t .. $ 10,156 
Annual r a te of deposit turnover ............ 10.7 

GRANBURY (pop. 2,227) 
Postal receipts• .......................................... $ 2,551 
Bank debits (thousands ) ........................ $ 1,515 
En d-of-month depos its (thousands) t $ 2,022 
Annual rate of deposit turnover -- --- --· --·· 8.9 

GRAPEVINE (pop. 2,821) 
P ostal receipts• .......................................... $ 2,541 
Building permits, less federal contracts $ 19,924 
Bank debits (thousands ) ........................ $ 8,042 
E nd-of-month deposits (thousands lt .. $ 2,702 
Annual rate of deposit turnoTer ............ 12.9 

Percent change 

Jan 1962 Jan 1962 
from from 

Dec 1961 Jan 1961 

- 26 
- 52 
+ 6 

- 2 

- 23 
- 32 
+497 
+ 4, 

7 
+ 6 

1 
1 

+ 18 

- 21 
- 40 
-28 
+ 21 
+ 2 
+ 18 
- 2 
+ l 
+ 16 

- 43 
+ 18 
- 4. 
+ 21 

-25 
+ 6 

3 

+ 7 

- 48 
- 33 
+ 12 
- 4. 
+ 16 

- 77 
+ 17 
- 13 
+ 27 

- 82 
+181 
+ 9 
- 7 

+ 10 

+ 3 
+ 2 

2 
+ 8 

- 55 
+276 
+ 27 
- 9 
+ 80 

+ 26 
- 5 
+ 52 
+ 4 

+ 60 
-11 

+1412 
+ 17 
+ 8 
+ 

l 
l 

+ 81 

+ 4 
- 17 
- 2 
+ 20 
- 8 
+ 27 
+ l 
+ 4 
-14 

+ 28 
+ 25 
+ 4 
+ 18 

+ 10 
+ 16 

+ 2 
+ 14 

-11 
- 61 
+ 28 
+ 20 
- l 

+ 15 
+ 17 

4. 
+ l 

8 

-15 

+ 18 

+ 8 
+ 

- 28 
- 79 
+ 19 

- 6 
+ 17 

TEXAS BUSINESS REVIEW 



Local Business Conditions 

City and item 
Jan 
1962 

GRAND PRAIRIE (pop. 30,386) 
Postal receipts• .................. . .......... $ 
Building permits, less federal contracts $ 
Bank debits (thousands ) ........................ $ 
End-of-month deposits (thousands) f $ 
Annual r ate of deposit turnover ........... . 
Employment (area) ................................. . 

Manufacturing employment (area) .. 
Percent unemployed (area) ................... . 

21,618 
638,005 
17,758 
10,272 

20.2 
44,700 
99,850 

5.0 

GREENVILLE (pop. 19,087) 
Retail sales ................................................. . 

Automotive stores ·················--·---···-······· 
Drug stores ······--·-··-------------··················-·· 
Lumber, building material, 

and hardware stores -·---···-·--····-········· 
Postal receipts• ·····---·------·-·--·-··· ·· ·······--·---··$ 
Building permits, leas federal contracts $ 
Bank debits (thousands) -············-··---·--··$ 
End-of-month deposits (thousands)t .. $ 
Annual rate of deposit turnover ·--··-····-· 

HALE CENTER (pop. 2,196) 
Postal receipts• -· ··- ·-··- ········-··-···--·---·-·--··--·-$ 
Building permits, less federal contracts $ 
Bank debits (thousands) ·-······---··········--·$ 
End-of-month deposits (thousands) f .. $ 
Annual rate of deposit turnover ·-··---·----

HARLINGEN (pop. 41,207) 
Retail sales 

Automotive stores ----· ···-· --·----··----·----· ·- --
Postal receipts• ·-·--·------·---·---···--·---·-·----------$ 
Building permits, less federal contracts $ 
Bank debits (thousands) ---··--·----··--- ·----·-$ 
End-of-month deposits (thousands) f .. $ 
Annual rate of deposit turnover ·--·---··---

HEMPSTEAD (pop. 1,505) 
Postal receipts• ··--··-·----·---------· -- ·---··-··········$ 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousands) t .. $ 

HENDERSON (pop. 9,666) 
Postal receipts• ···-··--··--··----·--·· ----------··-- ·---·$ 
Building permits, less federal contracts $ 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousands)t .. $ 
Annual rate of deposit turnover .......... .. 

HOUSTON (pop. 938,219) 
Retail sales .................... ............................. . 

Apparel stores .................................... ... . 
Automotive stores ................................ .. 
Drug stores ............................................. . 
Eating and drinking places .............. .. 

Food stores --······--····--····-·---·--·-----··-···--··--
Gasoline and service stations ............. . 
General merchandise stores ............... . 
Liquor stores ........................................ .. 
Lumber, building material, 

- 26t 
- lOt 
- 26t 

- lOt 
22,796 

127,675 
16,SOO 
15,295 

12.2 

1,297 
25,200 

6,689 
6,941 
10.0 

- lOt 
82,728 

100,435 
87,393 
27,4.87 

16.5 

4,435 
857 

1,990 

8,726 
28,959 

7,470 
15,432. 

5.8 

- 27t 
- 48t 
- 14t 
- 17t 
- lOt 
- lSt 
- 9t 
- 51t 
- 56t 

and hardware stores .......................... + 5t 
Postal receipts• .......................................... $ 1,639,000 
Building permits, less federal contracts $40,625,486 
Bank debits (thousands) ........................ $ 8,276,402 
End-of-month deposits (thousands)t .. $ 1,898,876 
Annual rate of deposit turnover -···-····-·- 26.6 
Employment (area ) .................................. 612.,400 

Manufacturing employment (area ) .. 96,060 
Percent unemployed (area) .................... 4.6 

MARCH 1962 

Percent change 

Jan 1962 Jan 1962 
from from 

Dec 1961 Jan 1961 

- 42 + 7 
+ 16 +142 
+ 6 + 6 

5 + 16 
+ 6 

2 + 1 
+ 1 + 4. 
+ 16 - 14 

-24. + 25 
- 83 + 40 
- 26 + 12 

+ 2 + 11 
- 86 + 20 
+282 - 86 
+ 8 + 7 

8 - 9 
+ 8 + 13 

- 69 - 26 
+1160 

- 8 + 14 
+ 9 + 28 
-19 - 8 

- 1 •• 
- 84 - 7 
+ 84 -70 

+ 1 6 
+ 2 + 2 
+ 1 8 

- 17 + 9 
-27 

•• 

- 46 - 14 
1 - 85 

+ 6 + 1 
1 + 2 

+ 7 •• 

- 26 + 7 
- 48 - 4 

- 7 + 26 
- 20 + 16 
- 22. •• 
-17 + 4. 

- 8 + 4 
- 62 - 14 
- 44 + 6 

-10 + 11 
- 23 + 6 
+221 +169 
+ 4 + 19 
- 10 + 7 
+ z + 8 

- z + 1 
- 1 + z 
+ 18 - 22 

Local Business Conditions 

City and item 

HEREFORD (pop. 7,652) 
Postal r eceipts• .......................................... $ 
Building permits, less federal contracts $ 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousands) f .. $ 
Annual rate of deposit turnover .......... .. 

HUMBLE (pop. 1,711) 
Building p ermits, less federal contracts $ 
Bank debits (thousands) -·----···-···--·--···-··$ 
End-of-month deposits (thousands) f .. $ 
Annual rate of deposit turnover ........... . 

IOWA PARK (pop. 3,295) 
Building permits, less federal contracts$ 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousands) f .. $ 
Annual rate of deposit turnover ........... . 

Jan 
1962 

6,658 
109,240 

17,12-l 
14,366 

14.9 

20,660 
2,392 
2,679 

10.8 

160,150 
3,205 
S,493 
10.9 

JACKSONVILLE (pop. 9,590) 
Postal receipts• ·--··-·--·-·-··--··--·····--···--··------·$ 
Building permits, less federal contracts $ 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousands)t .. $ 
Annual rate of deposit turnover ·-·-········ 

JASPER (pop. 4,889) 
Retail sales ................................................. . 

Automotive stores ·-·----···--·-···-····---·-···--·· 
Postal receipts• .......................................... $ 
Building permits, leas federal contracts $ 
Bank debits (thousands) ........................ $' 
End-of-month deposits (thousands )t .. $ 
Annual rate of deposit turnover ........... . 

JUSTIN (pop. 622) 
Postal receipts• ........................................ $ 
Bank debits (thousands) .......................... $ 
End-of-month deposits (thousands) i .. $ 
Annual rate of deposit turnover ........... . 

KATY (pop.1,569) 
Building permits, less federal contracts $ 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousands) f .. $ 
Annual rate of deposit turnover .......... .. 

KILGORE (pop. 10,092) 
Postal receipts• ........................................ $ 
Building permits, less federal contracts $ 
Bank debits (thousands) ·----·····-·---·-·--·-··$ 
End-of-month deposits (thousands) f .. $ 
Annual rate of deposit turnover .......... .. 
Employment (area) .............................. .. 

Manufacturing employment (area) ... . 
Percent unemployed (area) ................... . 

KILLEEN (pop. 23,377) 
Postal receipts• ........................................ $ 
Building permits, less federal contracts $ 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousands) i .. $ 
Annual rate of deposit turnover ........... . 

KINGSVILLE (pop. 25,297) 
P ostal receipts• ·------·-·--·-·····--··--····--···--···-$ 
Building permits, less federal contracts $ 
Bank debits (thousands) ··-··--··--····-----····$ 
End-of-month deposits (thousands) f .. $ 
Annual rate of deposit turnover ........... . 

17,437 
47,750 
12,611 

9,589 
16.2 

- 26t 
- lO t 
7,701 

66,875 
9,810 
8,694 

12.8 

608 
1,293 

792 
18.6 

26,600 
1,826 
2,000 

10.9 

12,120 
670,264 

14,400 
13,961 

12.0 
28,660 
5,840 

3.6 

32,181 
871,359 

11,748 
9,666 

14.9 

12,875 
172,721 

11,564 
13,126 

10.8 

Percent change 

Jan 1962 Jan 1962 
from from 

Dec 1961 Jan 1961 

- 57 
+ 38 
+ 16 
+ 9 
+ 7 

+ 80 
+ 8 
+ 2 

1 

+ 6 
+ 10 
- 2 
+ 10 

- 7 
+ 54 
+ 17 
- 7 
+ 16 

- 20 
-17 
- 64 
+114 
+ 17 
- 10 
+ 16 

- 68 
+ 10 
- 9 
+ 14 

+663 
l 

- 46 
+ 86 
+ 10 
- 6 
+ 13 
- 1 

•• 
- 6 

- 28 
+636 

2 
+ 2 

6 

- 46 
+174 

6 

+ 4 
4 

- 21 
- 13 
+ 18 
+ 18 
+ 2 

+ 17 
- 9 
+ 80 

- 28 
+ 26 
+ 4. 
+ 20 

- 4 
- 1 
+ 17 
+ 10 
+ 6 

+ 19 
+ 7 
+ 19 
+ 74 
+ 17 

+ 
+ 15 

+ 43 
- 6 
- 11 
- 9 

+ 81 
+ 30 
- 10 
+ 43 

+ 2 
+454 
+ 18 
+ 8 
+ 12 
+ 2 
+ 8 
- 37 

+ 21 
+326 
+ 27 
+ 17 
+ 6 

- 1 
- 79 
+ 19 
- 2 
+ 20 

75 



Local Business Conditions 

City and item 

KIRBYVILLE (pop. 1,660) 
Postal receipts• ---------------------- ------------------$ 
Bank debits (thousands) ----------------- ______ $ 
End-of-month deposits (thousands) i .. $ 
Annual rate of deposit turnover ---------

LA FERIA (pop. 3,047) 
Postal receipts• ---------------------------------- ------$ 
Building permits, less federal contracts $ 
Bank debits (thousands) ------------------------$ 
End-of-month deposits (thousands) t .. $ 
Annual rate of deposit turnover ---------··· 

LA MARQUE (pop. 13,969) 
Postal receipts• ---------------------------------------$ 
Building permits, less federal contracts$ 
!lank debits (thousands) ------------------------$ 
End-of-month deposits (thousands) t .. $ 
Annual rate of deposit turnover ---·-·· ····
Employment (area) ----- ------ -----------------------

Manufacturing employment (area) 
Percent unemployed (area) ----- ------------

LAMESA (pop. 12,438) 
Retail sales ---·--------------------------- ------ -------------

Automotive stores ................................. . 
Drug stores ················-------------·-·······------·-
Furniture and household 

appliance stores --------···· -··-·-··--········· 
Lumber, building material, 

and hardware stores ....................... . 

Postal receipts• ----------------------------------------- $ 
Building permits, less federal contracts $ 
Bank debits (thousands) ---------- --------------$ 
End-of-month deposits (thousands) i .. $ 
Annual rate of deposit turnover --- -··--···· 

LAMPASAS (pop. 5,061) 
Postal receipts• _ --------------------------------------$ 
Iluilding permits, less federal contracts $ 
Bank debits (thousands) ------------------------$ 
End-of-month deposits (thousands) i .. $ 
Annual rate of deposit turnover ------------

LA PORTE (pop. 4,512) 
Building permits, less federal contracts $ 

Bank debits (thousands) ------------------------$ 
End-of-montb deposits (thousands) i .. $ 
Annual rate of deposit turnover ------------

LAREDO (pop. 60,678) 
Postal receipts• -------------- --------------------------$ 
Iluilding permits, less federal contracts $ 
!lank debits (thousands) ------------------------$ 
End-of-month deposits (thousands) i .. $ 
Annual rate of deposit turnover ------ ------

LLANO (pop. 2,656) 
Postal receipts• ----------------------------------------$ 
Iluilding permits, less federal contracts $ 
!lank debits (thousands) ------------------------$ 
End-of-month deposits (thousands) i _ $ 
Annual rate of deposit turnover ------------

LOCKHART (pop. 6,084) 
Retail sales 

Food stores ------------------------------ -------------
Postal receipts• ... $ 
Building permits , less federal contracts $ 
!lank debits (thousands) -------------------- $ 
End-of-month deposits (thousands) i .. $ 
Annual rate of deposit turnover ___ _ 

76 

Jan 
1962 

3,205 
2,289 
2,283 
12.7 

2,215 
1,765 
1,792 
1,467 
14.4 

7,075 
67,725 

8,755 
6,989 

15.4 
52,700 
10,650 

8.7 

- 25t 
-lOt 
- 26t 

- 29t 

- lOt 
11,244 

231,650 
35,697 
27,559 

16.7 

4,714 
42,450 
7,405 
6,837 

12.9 

36,901 
3,576 
3,263 

12.8 

29,849 
68,568 
33,331 
24,554 

16.3 

1,970 
1,650 
3,503 
3,817 

10.7 

- 12t 
4,323 

66,020 
4,644 
5,851 

9.8 

Percent change 

Jan 1962 
from 

Dec 1961 

- 37 
+ 14 
+ 11 
+ 18 

- 46 
- 85 
+ 30 
- 4 
+ 27 

- 59 
+142 
+ 8 
+ 5 
+ 3 

+ 18 

+ 17 
- 5 
- 11 

- 14 

+ 63 
- 38 
+130 
+ 39 
+ 16 
+ 27 

- 42 
+ 53 
+ 18 
- 1 
+ 16 

-71 
+ 10 

5 
- 1 

- 35 
+ 66 
+ 

•• 
+ 4 

- 56 
- 92 
+ 16 
- 5 
+ 22 

- 15 
- 33 

+2391 
+ 10 
+ 7 
+ 8 

Jan 1962 
from 

Jan 1961 

- 7 

+ 2 
+ 60 
+ 39 
+ 13 
+ 23 

- 14 
+367 
+ 20 
+ 17 

1 
- 1 
- 1 
+ 81 

+ 62 
+ 
+ 21 

+ 44 

+189 
+ 10 
- 37 
+ 17 
+ 34 
- 8 

•• 
+ 16 
+ 3 
+ 12 

- 55 

- 8 
- 49 
+ 16 
+ 13 
+ 3 

- 3 
- 96 
+ 18 
+ 
+ 16 

+ 4 
- 7 

+2901 
+ 12 
+ 13 
+ 2 

Local Business Conditions 

City and item 

LONGVIEW (pop. 40,050) 
Retail sales 

Lumber, building material, 

Jan 
1962 

- lOt 
50,696 

and hardware stores --- --------------------
Postal receipts* ---------- ---------------------- -- --- ---$ 
Building permits, less federal contracts $ 
Bank debits (thousands) --------------- -- --- ----$ 
End-of-month deposits (thousands) t .. $ 
Annual r ate of deposit turnover ------ ----- 
Employment (area) ----- --- --- ---------------------

332,300 
54,249 
38,258 

16.3 
28,650 

Manufacturing employment (area) __ 6,840 
Percent unemployed (area) ---------- -------- 3.5 

LOS FRESNOS (pop. 1,289) 
Postal receipts• -------------------- -------- ------------$ 1,143 
Building permits, less federal contracts $ 4,800 
Bank debits (thousands) ---------------- --- ---- -$ 1,331 
End-of-month deposits (thousands) i .. $ 1,273 
Annual rate of deposit turnover ----- -- ----- 12.3 

Percent change 

Jan 1962 Jan 1962 
from from 

Dec 1961 Jan 1961 

- 12 + 24 
- 28 + 8 
+ 12 - 68 
+ 9 + 12 

8 + 6 
+ 9 + 3 

+ 2 
•• + 8 

- 6 - 37 

- 51 - 10 
+140 + 20 

6 + 27 
4 + 4 

+ 3 + 27 

LOWER RIO GRANDE VALLEY (pop. 352,086) 
(Cameron, Willacy, and Hidalgo Counties) 
Retail sales ------------------------------------------------ - 25t - 25 + 

Apparel stores --------- -- --- -------------------------- - 47t - 48 + 
Automotive stores ---- ------------- --- ----------- - - lOt - 11 + 
Drug stores ------- -- --------- -------- ------ ---- ---------- - 26t - 37 + 
Food stores ------- -- ---------- ----------- ---- -- ---- - 12t - 11 
Furniture and household 

appliance stores ---------------------------- -
General merchandise stores --- -- -- ---
Lumber, building material, 

and hardware stores ------------- ----------
Postal receipts• -- ----- ------- --- -- ---- ----------- --- ---$ 
Building permits, less federal contracts $ 
Bank debits (thousands) ------------------- -----$ 
End-of-month deposits (thousands) :t: .. $ 
Annual rate of deposit turnover ------------

LUBBOCK (pop. 128,691) 
Retail sales -------------------------------------------------

Apparel stores ---------------------------------------
Automotive stores -----------------------
Furniture and household 

appliance stores --- -- -- ----------- ----
Postal receipts• ---------------------------------------- .$ 
Building permits, less federal contracts $ 
Bank debits (thousands) ____ __ ___ _____ _______ _ $ 

End-of-month deposits (thousands) i .... $ 
Annual rate of deposit turnover -- ---------
Employment (area) --- ------- ----------------------

Manufacturing employment (area) __ 
Percent unemployed (area) ------------------

LUFKIN (pop. 17,641) 
Retail sales 

Automotive stores --- ------- -- -----------------
Food stores ________ _____ ------------------- -- --- -- -- ----

Postal receipts• ______ ----------------------------------· $ 
Building permits, less federal contracts $ 
Bank debit (thousands ) -------------------- ----$ 
End-of-month deposits (thousands ) :t: .. $ 
Annual rate of deposit turnover ---- --------

McCAMEY (pop. 3,375) 
Postal receipts• ------------------------------------------$ 
Bank debits (thousands ) ------------------------$ 
End-of-month deposits (thousands) :f: $ 
Annual rate of deposit turnover ------ ------

McGREGOR (pop. 4,642) 
Building permits, less federal contracts $ 
Bank debits (thousands) _______ __ ______ _____ ___ _ $ 

End-of-month deposits (thousands ) :t: _ $ 
Annual rate of deposit turnover ------

- 29t 
- 52t 

- lOt 

15.6 

- 25t 
- 47t 
- lOt 

- 29t 
176,203 

3,484,166 
344,619 
140,942 

29.8 
51,200 

5,730 
4.8 

- lOt 
- 12t 

21,790 
392,315 
W,854 
27,20(} 

12.6 

2,704 
2,105 
2,155 

12.1 

36,000 
2,963 
4,955 

7.1 

- 48 
- 46 

- 81 
- 39 
- 26 
+ 5 

+ 

- 34 
- 47 
- 21 

- 32 
- 30 
- 34 
+ 12 
+ 3 
+ 7 

2 
1 

+ 23 

- 50 
- 10 
- 30 
+241 
+ 4 

8 

+ 

- 48 
+ 13 

+ 
+ 12 

2 

+ 7 
2 

+ 8 

-10 
+ 20 

- 2 
- 8 
- 58 
+ 4 
- 15 
- 4 

+ 17 
+ 14 
+ 21 

+ 25 
+ 2 
+ 33 
+ 16 
+ 13 
+ 5 
+ 2 
+ 
+ 

+ 4 
+ 4 
+ 99 
+ 21 
+ 8 
+ 13 

- 1 
+ 13 
- 1 
+ 14 

+329 
+ 10 
+ 2 
+ 9 
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Local Business Conditions 

City and item 

McALLEN (pop. 32,728) 
Retail sales ................................................. . 

Automotive stores .......................... ....... . 
Postal receipts• ......................................... $ 
Building permits, less federal contracts $ 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousands)+ . $ 
Annual rate of deposit turnover ........... . 

McKINNEY (pop. 13,763) 
Postal r eceipts• .......................................... $ 
Building permits, less federal contracts $ 
Bank debits (thousands ) ........................ $ 
End-of-month deposits (thousands)+ .. $ 
Annual rate of deposit turnover ........... . 

MARSHALL (pop. 23,846) 
Retail sales ................................................. . 

Apparel stores ...... . .............................. . 
Postal receipts• .......................................... $ 
Building permits, less federal contracts $ 
Bank debits (thousands ) ........................ $ 
End-of-month deposits (thousands)+ . $ 
Annual rate of deposit turnover ........... . 

MERCEDES (pop. 10,943) 
Postal receipts• .......................................... $ 
Building permits, less federal contracts $ 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousands)+ .. $ 
Annual rate of deposit turnover ........... . 

MESQUITE (pop. 27 ,526) 
Postal receipts• .......................................... $ 
Building permit•, less federal contracts $ 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousands )+ . $$ 
Annual rate of deposit turnover ........... . 
Employment (area) ............................... . 

Manufacturing (area) ....................... . 
Percent unemployed (area) ................... . 

MEXIA (pop. 6,121) 
Postal receipts• ......................................... $ 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousands>+ .. $ 
Annual rate of deposit turnover ........... . 

MIDLAND (pop. 62,625) 
Retail sales 

Drug stores .......................................... . 
Postal receipts ......................................... $ 
Building permits, less federal contracts $ 
Bank debits (thousands) ....................... $ 
End-of-month deposits (thousands)+ . $ 
Annual rate of deposit turnover -···-······· 
Employment (area) ............................... . 

Manufacturing employment (area) 
Percent unemployed (area) .. 

MIDLOTHIAN (pop. 1,521) 
Building permits, less federal contracts $ 
Bank debits (thousands) .... $ 
End-of-month deposits (thousands )+ .... $ 
Annual rate of deposit turnover .... 

MISSION (pop. 14,081) 
Postal receipts• ......... . .. $ 
Building permits, less f ederal contracts $ 
Bank debits (thousands ) ....................... $ 
End-of-month deposits (thousands ) + ... $ 
Annual rate of deposit turnover . 

MARCH 1962 

Jan 
1962 

- 25t 
- lOt 

28,651 
397,565 

82,421 
24,666 

15.4 

9,664 
83,100· 
10,264 

9,415 
12.7 

- 25t 
- 47t 

20,888 
127,982 
18,164 
19,380 

11.2 

4,569 
19,205 

5,696 
3,913 

17.6 

12,797 
1,440,615 

7,058 
5,882 

13.2 
444,700 

99,850 
5.0 

8,846 
4,275 
4,659 

10.8 

- 26t 
90,537 

1,393,760 
188,850 

98,721 
16.3 

54,200 
2,410 

8.8 

1,000 
1,115 
1,619 

8.2 

7,906 
34 ,050 
10,996 

8,847 
14.7 

Percent change 

Jan 1962 Jan 1962 
from from 

Dec 1961 Jan 1961 

- 29 
- 10 
- 32 
+ 34 
+ 12 

5 

+ 

- 44 
- 86 

+ 8 
5 

+ 8 

- 47 
- 45 
- 40 
- 76 

+ 5 
1 

+ 11 

- 43 
- 36 
+ 1 
+ 1 

+ 

- 41 
+254 
+ 3 
- 15 

+ 11 
- 2 
+ 1 
+ 16 

- 53 
+ 12 
- 4 
+ 13 

- 49 
- 38 
+ 13 
+ 8 
- 6 
+ 12 

2 

+ 2 
+ 19 

+1233 
2 
2 

+ 

- 45 
- 29 
+ 3 

+ 2 

+ 14. 

+ 14 
3 

+ 14. 
+ 12 
+ 22 
- 10 

+ 4 
- 45 
+ 18 
+ 1 
+ 48 

- 6 
- 11 
- 20 
- 54. 

•• 
•• 

+ 8 

+ 2 
- 26 
+ 7 

•• 
+ 5 

+ 45 
+283 
+ 23 
+ 20 

2 
+ 1 
+ 4. 
-14 

- 30 
+ 11 
- 2 
+ 10 

+ 15 
+ 17 
+ 11 
+ 11 
+ 10 
+ 3 
+ 3 
+ 5 
- 17 

- 90 
+ 15 
+ 8 
+ 12 

- 11 
- 53 

+ 

2 
4 

Local Business Conditions 

City and item 

MONAHANS (pop. 8,567) 
P ostal receipts• ........................... $ 
Building permits, less federal contracts $ 
Bank debits (thousands) ....................... $ 
End-of-month deposits (thousands )+ .... $ 
Annual rate of deposit turnover 

MUENSTER (pop. 1,190) 
P ostal receipts* ............. $ 
Building permits, less federal contracts $ 
Bank debits (thousands) ....................... $ 
End-of-month deposits (thousands)+ ... $ 
Annual rate of deposit turnover . 

Jan 
1962 

8,575 
117,125 

10,353 
9,611 

18.2 

1,064 
8,000 
2,004 
1,850 

13.0 

NACOGDOCHES (pop. 12,674) 
Retail sales 

Apparel stores .... . 
Postal receipts• .................................... $ 
Building permits, less federal contracts $ 
Bank debits (thousands) ....................... $ 
End-of-month deposits (thousands>+ . $ 
Annual rate of deposit turnover ........... . 

NEDERLAND (pop. 12,036) 
Bank debits (thousands) .. . .............. $ 
End-of-month deposits (thousands)+ .... $ 
Annual rate of deposit turnover ..... 

- 47t 
12,974 

1,021 
16,242 
16,211 

12.2 

5,321 
5,410 

18.6 

NEW BRAUNFELS (pop. 15,631) 
Postal receipts* .... . ................... ... $ 18,991 
Building permits, less federal contracts$ 162,800 
Bank debits (thousands) ....................... $ 12,728 
End-of-month deposits (thousands)+ ... $ 11,653 
Annual rate of deposit turnover ............ 13.1 

ODESSA (pop. 80,338) 
Retail sales 

Furniture and household 
appliance stores ................................. . 

General merchandise stores ............... . 
Postal receipts• .......................................... $ 
Building permits, less federal contracts $ 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousands)+ .. $ 
Annual rate of deposit turnover ........... . 
Employment (area) -································· 

Manufacturing employment (area) 
Percent unemployed (area) ................. . 

ORANGE (pop. 25,605) 
Retail sales 

Apparel stores ···························-··········· 
Postal receipts• .......................................... $ 
Building permits, Jes• federal contracts $ 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousands)+ .. $ 
Annual rate of deposit turnover ........... . 
Employment (area) ............................... . 

Manufacturing employment (area) 
Percent unemployed (area) ................... . 

PAMPA (pop. 24,664) 
Retail sales ................................................. . 

Automotive stores ··-······························· 
Eating and drinking places ............... . 
Lumber, building material, 

and hardware stores ....................... . 
Postal receipts• ......................................... $ 
Building permits, less federal contracts $ 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousands)+ .. $ 
Annual rate of deposit turnover ........... . 

- 29t 
- 52t 
66,548 

1,176,177 
84,076 
73,382 

13.8 
54,200 

2,410 
3.8 

- 47t 
20,362 

188,457 
28,090 
23,085 

14.7 
107,900 

34,430 
7.6 

- 25t 
- mt 
- 6t 

- lOt 
22,481 

114,925 
25,320 
21,703 

13.7 

Percent change 

Jan 1962 Jan 1962 
from from 

Dec 1961 Jan 1961 

- 36 
+ 170 
+ 8 
+ 
+ 

- 56 
+900 

8 
1 
8 

- 58 
- 32 
- 99 

+ 
+ 

2 

+ 13 
+ 35 
- 6 

- 42 
+ 3 
+ 6 

+ 

- 26 
- 68 
- 44 
- 9 
+ 11 

•• 
+ 5 
- 2 
+ 2 
+ 19 

- 33 
- 51 
+ 56 

3 

+ 
5 

+ 2 
+ 12 
+ 21 

- 31 
- 32 
- 5 

- 37 
- 39 
+ 3 
+ 3 

4 
+ 6 

+ 4 
+212 
+ 1 
+ 18 
- 18 

+ 13 
+ 1181 
+ 10 
- 2 
+ 12 

+ 7 
+ 
- 98 
+ 15 
+ 9 
- 8 

- 4 
- 35 
+ 15 
+ 10 
+ 5 

+ 14 
+ 39 
+ 3 
+ 74 
+ 19 
+ 11 
+ 13 
+ 3 
+ 
- 17 

+ 24 
- 14 
- 50 
+ 18 
+ 4 
+ 13 
+ 2 
+ 2 
- 16 

- 9 
- 16 
- 11 

-14 
- 4 
- 32 
+ 2 

6 
+ 5 

77 



Local Business Conditions 

City and item 

PALESTINE (pop. 13,974) 
Postal receipts• .......................................... $ 
Building permits, less federal contracts $ 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousands) t .. $ 
Annual rate of deposit turnover ----······· · 

PARIS (pop. 20,977) 
Retail sales 

Apparel stores ...................................... . 

Automotive stores ----·--················ ·····--··-· 
Lumber, building material, 

and hardware stores ......................... . 
Postal receipts• .......................................... $ 
Building permits, less federal contracts $ 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousands) t .. $ 
Annual rate of deposit turnover ---·---····· 

PHARR (pop. 14,106) 
Postal receipts• .......................................... $ 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousands)t . $ 
Annual rate of deposit turnover ....... .. . 

PILOT POINT (pop. 1,254) 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousands) t .. $ 
Annual rate of deposit turnover ........... . 

PLAINVIEW (pop. 18, 735) 
Retail sales 

Apparel stores ...................................... . 
Automotive stores .... -----·--------·····---------· 

Postal receipts• .......................................... $ 
Building permits, less federal contracts f 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousands) t .. $ 
Annual rate of deposit turnover . 

PLANO (pop. 3,695) 
Postal receipts• .......................................... $ 
Building permits, less federal contracts $ 
Bnnk debits (thousands) ........................ $ 
End-of-month deposits (thousands) t .:$ 
Annual rate of deposit turnover ........... . 

Jan 
1962 

12,179 
125,288 

11,604 
14,909 

9.4 

- 47t 
- lOt 

-lOt 
19,176 

176,871 
18,211 
14,158 

15.3 

5,837 
4,220 
4,278 
11.9 

800 
1,571 

5.9 

- 47t 
- lOt 
22,487 

204,700 
73,497 
33,119 

27.4 

4,439 
519,693 

2,288 
2,101 

12.4 

PORT ARTHUR (pop. 66,676) 
Retail sales .. 

Apparel stores ...................................... . 

AutomotiTe stores -- ------------- --------------- ---
Food stores 
Furniture and household 

appliance stores ----- ------------ ---
Gasoline and service stations __ _ 
Lumber, building material, 

n.nd hardware stores ------------------------·-
Postal receipts• ................... ...................... $ 
Building permits, less federal contracts$ 
Bank debits (thousands) ....................... $ 
End-of-month deposits (thousands) t .... $ 
Annual rate of deposit turnover -------- -· ·· 
Employment (area) .............. ... ............ . 

Manufacturing emt>loyment (area) ___ _ 
Percent unemployed (area ) ................. . 

- 25t 
- 47t 
- ll>t 
- 12t 

- 29t 
- 9t 

- lOt 
49,415 

186,666 
65,065 
45,75() 

17.4 
107,900 
84.,430 

7.6 

PORT ISABEL (pop. 3,575) 
Post.al receipts• ... . ........................... .. .. $ 
Building permits, less federal contracts$ 
Bank debits (thousands) ................. $ 
End-of-month deposits (thousandsH .... $ 
Annual rate of deposit turnover ..... . 

78 

1,904 
12,85<> 

996 
1,386 

10,() 

Percent change 

Jan 1962 Jan 1962 
from from 

Dec 1961 Jan 1961 

- 69 
- 18 
- 3 
+ 

- 58 
- 15 

- 18 
- 28 
- 58 
+ 7 

2 
+ 6 

- 40 
•• 

+ 1 
- 11 

3 
7 

+ 2 

- 25 
- 6 
- 42 
- 49 
+ 27 
+ 6 
+ 11 

- 28 
+189 
+ 11 
- 10 
+ 14 

-13 
- 58 
+ 20 
- 12 

- 8() 
- 10 

- 9 
- 51 
+ 19 

+ 
+ 
+ 
+ 2 
+ 12 
+ 21 

- 53 
+614 
+ 5 
+ 26 
- J4, 

- 1 
- 17 
+ 19 
+ 4 
+ 16 

- 15 
+ 13 

- 26 
- 8 
+ 54 
+ 12 
+ 6 
+ 25 

- 1 
•• 

- 14 
+ 

+ 11 
+ 9 
- 2 
- 4 
+ 39 
+ 15 
+ 22 

+ 3 
+268 
+ 43 
+ 2 
+ 32 

+ 19 
- 2 
+ 85 
- 9 

+ 13 
- 9 

+ 16 
+ 16 
- 68 
+ 3 
+ 2 

•• 
+ 2 
+ 2 
- 16 

- 3 
+ 65 
+ 27 
+143 
- 7 

Local Business Conditions 

City and item 
Jan 
1962 

PORT NECHES (pop. 8,696) 
Postal receipts• ........ ..................... ............. $ 6,298 
Building permits, less federal contracts $ 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousands) t ... $ 
Annual rate of deposit turnover ........... . 

26,675 
8,484 
6,915 
15.6 

RAYMONDVILLE (pop. 9,385) 
Postal receipts• .......................................... $ 4,692 
Building permits, less federal contracts$ 89,690 
Bank debits (thousands) ........................ $ 5,70() 
End-of-month deposits (thousandsH ... $ 7,779 
Annual rate of deposit turnover ...... 8.6 

ROBSTOWN (pop. 10,266) 
Postal receipts• ......................................... $ 
Building permits, less federal contracts $ 
Bank debits (thousands) ....................... $ 
End-of-month deposits (thousands)t .... $ 
Annual rate of deposit turnover ........... . 

ROCKDALE (pop. 4,481) 
Postal receipts• .......................................... $ 
Building permits, less federal contracts $ 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousa.nds)t ... $ 
Annual rate of deposit turnover ........... . 

7,159 
134,750 

11,171 
10,471 

12.8 

4,275 
10,85() 

8,522 
5,642 

7.6 

SAN ANGELO (pop. 58,815) 
Retail sales .......................... ........... . 

Furniture and household 
appliance stores --------------------

General merchandise stores --------· 
Postal r eceipts• .......................................... $ 
Building permits, less federal contracts $ 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousands) t .... $ 
Annual rate of deposit turnover _____ _ 
Employment (area) ................... . 

Manufacturing employment (area) ... . 
Percent unemployed (area) ................... . 

- 25t 

- 29t 
- 52t 

75,409 
502,43() 

62,69() 
50,092 

14.9 
19,550 

2,85() 
5.9 

SAN ANTONIO (pop. 587,718) 
Retail sales ................................................. . 

Apparel stores ...................................... . 
Automotive stores ·--------------···---------------
Drug stores --··· ·-----------·-··---------------
Eating and drinking places ............... . 
Food stores 
Furniture and household 

appliance stores ---------------------------------· 
Gasoline and service stations _____________ _ 

General merchandise stores ---------------· 
Jewelry stores ..................................... .. . 
Lumber, building material, 

- 23t 
- 41t 
- Gt 
- 18t 

St 
- St 

- 39t 
- St 
- 48t 

and hardware stores .......................... + 5t 
Nurseries ------·-··-·--------------- -- -----------··· ·--···-

Postal receipts* ......................................... $ 668,671 
Building permits, less federal contracts$ 5,852,767 
Bank debits (thousands) ........................ $ 707,967 
End-of-month deposits (thousands) t .... $ 400,555 
Annual rate of deposit turnover ............ 20.9 
Employment (area) .................................. 206,100 

Manufacturing employment (area) .... 24,125 
Percent unemployed (area) .................... 5.2 

SAN JUAN (pop. 4,371) 
Postal receipts• .......................................... $ 
Building permits, less federal contracts $ 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousands) t .. $ 
Annual rate of deposit turnover ........... . 

2,687 
36,800 
1,887 
2,032 

11.2 

Percent change 

Jan 1962 Jan 1962 
from from 

Dec 1961 Jan 1961 

- 47 + 19 
- 56 
+ 19 -14 
+ 12 + 8 
+ 8 

- 51 -18 
+150 +978 
+ 2 + 1 

4 + 8 
+ 6 

- 29 + 46 
+286 + 29 
+ 14. + 16 
+ 1 + 6 
+ 15 + 

-5() + lS 
+628 +106 
- 9 
+ 8 
- 11 

- 5() + 1() 

- 22 + 21 
- 57 + 10 
- 2.5 + 9 
- 20 + 4() 
+ 16 + 
- 2 + 
+ 17 + 
- 2 

- 2 
+ 11 - lS 

- 20 + 4, 

- 39 - 2 
- s + 17 

- 28 + s 
6 + s 

- 6 

- 52 + 

- 2 + 
- 51 + 
- 76 + 11 

-12 + 20 
- 88 - 29 

- 80 + 4 

+ 88 + 52 

+ 7 + lS 
8 + 5 

+ 6 + 6 
1 •• 
1 - 3 

+ 11 + 11 

- 38 + 22 
+505 +216 

+ 4 - 24 

•• + 14 
+ 8 - 26 

TEXAS BUSINESS REVIEW 



Local Business Conditions 
Jan 

City and item 1962 

SAN MARCOS (pop. 12,713) 
Postal receipts• -------------- --- -- -----------------------$ 
Building permits, less federal contracts $ 
Bank debits (thousands) ____ __ ___ __ ___ __________ $ 

End-of-month deposits (thousands) L .. $ 

Annual rate of deposit turnover ·--········· 

SAN SABA (pop. 2,728) 
Postal receipts• ·--- ·-·······------·· -·· ··-- ---- -······--·$ 
Bank debits (thousands) -----·-· ·····-· ---·· -···$ 
End-of-month deposits (thousands) f __ $ 
Annual rate of deposit turnover ........... . 

SEAGOVILLE (pop. 3,745) 
Postal receipts• ---- --- ----·····---·-·· ·---·-·-·----------$ 
Building permits, less federal contracts $ 
Bank debits (thousands) -- ··-·-··············---$ 
End-of-month deposits (thousands) f .. $ 
Annual rate of deposit turnover ........... . 

SEGUIN (pop. 14,299) 
Postal receipts• ·-··----------------··················----$ 
Building permits, less federal contra<:ts $ 
Bank debits (thousands) ----·- ---············ ···$ 
End-of-month deposits (thousands) f .. $ 
Annual rate of deposit turnover ........... . 

SHERMAN (pop. 24,988) 
Reta.ii sales -------·--···-··-····-···············-···-········ 

Apparel stores ---·---·-· -- -- ---···--··--- -- -- --- --·--· 
Automotive stores ·----··· --- -······················ 
Furniture and household 

appliance stores ··-·----···-············ -· ········ 
General merchandise stores ---------- -·--·· 

Postal receipts• ··················-·-·--------- ----- --····$ 
Building permits, less federal contra<:ts $ 
Bank debits (thousands) ····-···----------·--·--$ 
End-of-month deposits (thousands) f .. $ 
Annual rate of deposit turnover ·······---·· 

SILSBEE (pop. 6,277) 
Postal receipts• ····-···········-·· ···········-······--· .$ 
Bank debits (thousands) ·····--·---- -·-·········$ 
End-of-month deposits (thousands) f __ $ 
Annual rate of deposit turnover ---·····--·· 

SINTON (pop. 6,008) 
Postal receipts• ··-·········-·-· -- ··---·--·---····· ·······$ 
Building permits, less federal contracts $ 
Bank debits (thousands) ·--·--·-········----·-··$ 
End-of-month deposits (thousands) f .. $ 
Annual rate of deposit turnover ·····-

SLATON (pop. 6,568) 
Postal receipts• ····-·················-------··········-·$ 
Building permits, less federal contracts $ 
Bank debits (thousands) -·- -·····-···---········$ 
End-of-month deposits (thousands) f __ $ 
Annual rate of deposit turnover ---·· ····--· 
Employment (area) ·-·------ ·-·······---··········--· 

Manufacturing employment (area) 
Percent unemployed (area) ·--·-············--· 

SMITHVILLE (pop. 2,933) 
Postal receipts• ········-------··--··-··················$ 
Building permits, less federal contracts $ 
Bank debits (thousands) -·-···-·-------·---·----$ 
End-of-month deposits (thousands) f .. $ 
Annual rate of deposit turnover ----·-·-·-·· 

10,503 
165,350 

7,467 
8,065 

11.3 

2,410 
4,208 
4,857 

10.3 

2,111 
10,000 

2,109 
1,263 

18.4 

9,11>2 
76,1>99 
11,238 
14,277 

9.4 

- 25t 
- 47t 
- lOt 

- 29t 
- 52t 
80,300 

134,670 
80,234 
19,659 

17.9 

6,654 
4,208 
6,214 

9.4 

7,416 
18,700 

5,000 
4,919 

12.1 

8,648 
31,526 

5,864 
5,767 

12.8 
61,200 

6,780 
4.8 

1,866 
15,000 

1,485 
2,274 

7.4 

SOUTH HOUSTON (pop. 7,523) 
Building permits, less federal contracts $ 55 ,100 
Bank debits (thousands) ····················----$ 4,093 
End-of-month deposits (thousands) f .. $ 8,092 
Annual rate of deposit turnover --··--······ 15.9 

MARCH 1962 

Percent change 

Jan 1962 
from 

Dec 1961 

- 30 
+244 
+ 17 
+ 4 
+ 16 

- 47 
- 28 
- 1 
- 27 

- 48 
+ 47 
+ 7 
-11> 
+ 8 

- 43 
- 80 
+ 5 

+ 6 

- 34 
- 64 
- 22 

-14 
- 53 
- 31 
- 29 
+ 10 
- 5 
+ 10 

- 86 
+ 9 

6 
+ 9 

- 16 
+ 6 
+ 10 

1 
+ 8 

- 54 
- 63 
+ 29 
+ 11 
+ 18 
- 2 
- 1 
+ 28 

- 49 

+ 20 
- 3 
+ 19 

+us 
+ 11 
+ 
+ 6 

Jan 1962 
from 

Jan 1961 

+ 13 
- 52 
+ 15 
- 2 
+ 18 

- 12 
- 9 
+ 4 
- 10 

- I) 

- 62 
+ 16 
+ 8 
+ 2 

- 1 
+ 68 
+ 1 
+ 4 

4 

4 
5 

6 
+ 10 
+ 2 
- 53 
+ 7 
+ 

•• 

•• 
+ 19 

+ 
+ 12 

- 26 
- 77 
+ 20 
- 21 
+ 48 

+ 67 
- 60 
+ 16 
+ 18 
+ 1 
+ 2 
+ 6 
+ 2 

+ 7 
+271 
+ 7 

+ 

+115 
+ 17 
+ 23 
- 3 

Local Business Conditions 
Jan 

City and item 1962 

SNYDER (pop. 13,850) 
Postal receipts --------------------------------------------$ 18,259 
Building permits, less federal contracts $ 62,100 
Bank debits (thousands) --------------- ----··---$ 17,405 
End-of-month deposits (thousands) f .. $ 19,923 
Annual rate of deposit turnover -·-·-······· 10.8 

SULPHUR SPRINGS (pop. 9,160) 
Postal receipts• ·--·-·· ······---·---········ ···-····· ····-$ 10,803 
Building permits, less federal contracts $ 768,223 
Bank debits (thousands) -----------·-·········--$ 11,692 
End-of-month deposits (thousands) f .. $ 18,511 
Annual rate of deposit turnover ·······-···· 10.8 

SWEETWATER (pop. 13,914) 
Postal receipts• -··· ····--···- -- --·- --········ ········ ···-$' 13,578 
Building permits, less federal contracts $ 88,000 
Bank debits (thousands) ··-----··-··------·····$ 16,008 
End-of-month deposits (thousands) f __ $ 10,506 
Annual rate of deposit turnover ............ 18.3 

TAYLOR (pop. 9,434) 
Reta.ii sales 

Automotive stores ---··--·-························· 
Postal receipts• ·····-··················--···-·-·-········$ 
Building permits, less federal contracts $ 
Bank debits (thousands) ·-----·-··----·---------$ 
End-of-month deposits (thousands) f .. $ 
Annual rate of deposit turnover ........... . 

TEMPLE (pop. 30,419) 
Reta.ii sales -----·-···· ··-···--·········-----·----···-·-·--·-· 

Apparel stores -----· -·- ------ -- -------------···- ····-· 
Furniture and household 

- lOt 
6,419 

21,600 
8,752 

13,083 
7.7 

- 25t 
- 47t 

appliance stores ············--··········· ······· - 29t 
Lumber, building material, 

and hardware stores ··-··------·-- ············ - lOt 
Postal receipts• ---·-------- ---· --- -- ----- ______ _________ $ 33,984 
Building permits, less federal contracts$ 7,647,084 
Bank debits (thousands) ........................ $ 26,712 

TERRELL (pop. 13,803) 
Postal receipts• ···································-···$ 
Building permits, less federal contracts $ 
Bank debits (thousands) ---··-···-···--·--···--·$ 
End-of-month deposits (thousands) f .. $ 
Annual rate of deposit turnover ........... . 

7,443 
35,515 

7,812 
7,262 

12.6 

TEXARKANA, TEX. (pop. 30,218) 
Reta.ii sales --··---·----·-·-- ---------·······-········· ·-····· - 25t 

Furniture and household 

a.ppliance stores --------------······--·-·········· 
Postal receipts• § ... ----·-----···-····--·---······ ' 
Building permits, less federal contracts§$ 
Bank debits (thousands) -----------------···-·- $ 
End-of-month deposits (thousands) H $ 
Annual rate of deposit turnover .......... . 
Employment (area) ---------------····--------·-----· 

Manufacturing employment (area) ___ _ 

P er cent unemployed (area) ··-·----·---·---·-·-

TEXAS CITY (pop. 32,065) 
Retail sales 

Apparel stores _______ ----- --··-- -· ···-·-····-------·· 
Lumber, building material, 

and hardware stores -------·---···--·--------
Postal receipts• ---··-··-····--·-·--·········--···-··--··-$ 
Building permits, less federal contracts $ 
Bank debits (thousands) -·-·--········· ······ ···$ 
End-of-month deposits (thousands)t .... $ 
Annual rate of deposit turnover ·····-·-···· 
Employment (area) ·--------------···--··------···· 

Manufacturing employment (area) .... 
P ercent unemployed (area) ·-·--·-··--····--·--

- 29t 
68,889 

141,256 
68,654 
17,288 

17.2 
29,700 

4,840 
8.6 

- 47t 

- 10t 
21,()94 

329,739 
25,282 
17,883 

17.0 
52,700 
10,650 

8.7 

Percent change 

Jan 1962 
from 

Dec 1961 

- 36 
- 25 
+ 3 
+ 6 

•• 

- 15 
+2995 
+ 9 

•• 
+ 10 

- 31 
+151 
+ 31 

•• 
+ 30 

- 41 
- 45 
+919 
+ 23 
- 7 
+ 24 

- 39 
- 62 

- 53 

- 19 
- 46 

+3263 
+ 6 

- 64 
+ 27 
+ 10 
- 6 
+ 13 

- 27 

- 41 
- 25 
+400 

•• 
2 

1 
3 

+ 16 

- 58 

- 16 
- 87 
+ 85 
- 9 
+ 1 
- 11 
- 1 
- 1 
+ 18 

Jan 1962 
from 

Jan 1961 

+ 37 
+ 40 
+ 9 
+ 32 
+ 6 

+ 27 
+264 
+ 16 
+ 8 
+ 8 

+ 34 
+8344 
+ 20 
- 3 
+ 28 

- 29 
- 11 
+114 
+ 8 
+ 
+ 4 

+ 16 
+ 13 

+ 29 

+ 38 
- 7 

+1949 
+ 13 

+ 11 
- 86 
+ 10 
+ 
+ 8 

+ 18 

+ 88 
+ 6 
+ 8 
+ 11 
- 2 
+ 10 
+ 6 
+ 26 

+ 

- 3 

+ 22 
- 4 
+ 66 
+ 5 
+ 39 
- 26 
- 1 
- 1 
+ 81 

79 



Local Business Conditions 

City and item 

TOMBALL (pop. 1,713) 
Building permits , less fed eral contracts$ 
Bank debits (thousands) ....................... $ 
End-of-month deposits (thousands) t .... $ 
Annual rate of deposit turnover __ _ 

TYLER (pop. 51,230) 
Retail sales 

Apparel stor es .. . 
li'Jorists .............................. .. ............... . . 

Postal r eceipts .. ... .. . ..................... $ 
Building permits, less fed eral contracts$ 
Dank debits (thousands) ...................... $ 
End-of-month deposits (thousands ) t ... $ 
Annual rate of deposit turnover ........... . 

UVALDE (pop.10,293) 
Postal r eceipts• ....................................... $ 
Building permits, less federal contracts$ 
Dnnk debits (thousands ) ........... $ 
End-of-month deposits (thousands):): .... $ 
Annual rate or deposit turnover ....... . 

VERNON (pop. 12,141) 
Postal receipts• ........................................ $ 
Building permits, less federal contracts$ 
Dank debits (thousands) ............. $ 
End-of-month deposits (thousands):): .... $ 
Annual rate of deposit turnover ........... . 

VICTORIA (pop. 33,047) 
Retail sales ................................................. . 

Automotive stores ················-·············----
Eating and drinking places ............... . 
Food store3 .. __ ................................... . 
Furniture and household 

apr>liance stores ... ····----···----------------
Postal receipts• _ ------------------------------------$ 
Building permits, less federal contracts$ 
Bank debits (thousands ) ........................ $ 
End-of-month deposits (thousands) t .... $ 
Annual rate of deposit turnover ------------

80 

Jan 
19G2 

18,000 
7,482 
5,651 

15.7 

- 25t 
- 47t 

96,G88 
517,700 
102,001 

G3,423 
18.6 

7,440 
179,718 

10,74G 
8,893 

14 .5 

9,Gl8 
177,G40 
24,190 
20,771 

13.9 

- 25t 
- lOt 
- Gt 
- 12t 

- 29t 
88,940 

805,350 
61,054 
78,G57 

9.3 

Percent change 

Jan 19G2 Jan 19G2 
from from 

Dec 19Gl Jan 19Gl 

7 

- 3G 
- 53 
- 27 
- 8() 
+ 40 
+ 14 
- 7 
+ 12 

- 42 
+894 
+ 22 
- 1 
+ 23 

- G2 
+ 85 
+ 80 
- 2 
+ 28 

- 12 

+ 
- 16 
- 18 

- 4G 
- 31 
- 15 
+ 8 

•• 
+ 

+ 25 
+ 10 
+ 10 

+ 13 
+ 9 
+ 18 
+ 10 
+ 3 
+ 13 
+ 6 
+ 4 

•• 
+153 

1 

+ 7 
7 

- 8 
+ 11 
+ 20 
+ 3 
+ 18 

+ 25 
+ 88 
- 1 
+ 10 

+ 2G 
+ 3 
- 10 
+ 17 
+ 4 
+ 16 

Local Business Conditions 

City and item 

WACO (pop. 97,808) 
Retail stores ............. ....................... . 

Apparel stores ...................... ................. . 
Flori sts ____ ----- -------------------
Furniture and household 

appliance stores ___ _ 
Lumber, building material, 

and hardware stores ------------------------
Postal receipts• ....................................... $ 
Building permits, less federal contracts $ 
Bank debits (thousands) .... ..$ 
End-of-month deposits (thousands) t .... $ 
Annual rate of deposit turnover _____ _ 
Employment (area) 

Manufacturing employment (area) .... 
Percent unemployed (area) ..... 

Jan 
19G2 

- 25t 
- 47t 

- 29t 

- lOt 
155,23G 
816,40(} 
121,G29 
72,9'72 

19.9 
87,850 

9,950 
G.4 

WEATHERFORD (pop. 9,759) 
Postal receipts• ......................................... $ 10,GlG 
Building permits, less federal contracts$ 84,90() 
End-of-month deposits (thousands ) t .... $ 14,379 

WE_SLACO (pop. 15,649) 
Retail sales 

Automotive stores ___ ---------------------------
Postal r eceipts• ......................... $ 
Building permits, less federal contracts $ 
Bank debits (thousands) ........................ $ 
End-of-month deposits (thousands ):): .... $ 
Annual rate of deposit turnover --------

- lOt 
8,714 

98,748 
8,507 
7,852 

12.G 

WICHITA FALLS (pop. 101,724) 
R etail sales ..................... - 25t 

Apparel stores ........................ - 47t 
Automotive stores .. ....................... - lOt 
Eating and drinking places . - Gt 
Furniture and household 

appliance stores 
General merchandise stores 
Lumber, building material, 

and hardware stores -------------- ----- ---- -
Postal receipts ....................................... $ 
Building permits, less federal contracts $ 
Bank debits ( thousands) ................... ..$ 
End-of-month deposits (thousands ):): .... $ 
Annual rate of deposit turnover ______ _ 
Employment (area) .............................. . 

Manufacturing employment (area) ... . 
Percent unemployed (area) ......... . 

- 29t 
- 52t 

- lOt 
126,8Gl 

1,505,940 
138,009 

98,614 
lG .1 

44,800 
3,800 

5.8 

Percent change 

Jan 1962 Jan 1962 
from from 

Dec 19Gl Jan 1961 

- 4G 
- 41 
- 44 

- 23 

- 38 
- 24 
- 61 
+ 2 

+ 

+ 
+ 14 

- 38 
+347 
- 3 

- 2 
- 48 
- 19 
+ 17 
- G 
+ 18 

- 3() 

- 5() 

- 13 
+ 3 

- 28 
- 58 

- 47 
- SG 
+lOG 
+ lG 
- 9 
+ 17 
- 2 

•• 
+ 2 

+ 1 
+ 13 
+ 32 

+ 
- 27 
+ 8 
+ s 
+ 
+ 
+ 

+ 
+ 

- 5 
- G 
+ 21 
+ 27 
+ 20 
+ 2 

+ 22 
+ 7 
+ 33 
+ 5 

+ 83 

+ 
+ 12 
- 8 
+ 10 

•• 
+ 
+ 
+ 6 
+ 82 
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BAROMETERS OF TEXAS BUSINESS 
All figures are for Texas unless otherwise indicated. All indexes are based on the average months for 1957-59, except where indicated ; 

all are adjusted for seasonal variation, except annual indexes. Employment estimates are Texas Employment Commission data in coopers· 
tion with the Bureau of Labor Statistics. The index of Texas Business Activity is based on bank debits in 20 cities, adjusted for price 
level. An asterisk ( •) indicates preliminary data subject to revision. Revised data are marked (r). 

GENERAL BUSINESS ACTIVITY 

Texas business activity, index ...................................................................................... ..................................... . 
Miscellaneous freight carloadings in SW District, index ............................ .. - ............................................. . 
Ordinary life insurance sales, index .............................. .................. - ................................................................ .. 
Wholesale prices in U.S., unadjusted index (1947-49=100) ........... .. ..................................................... .. 
Income payments to individuals in U.S. (billions, at seasonally 

adjusted annual rate) .............................. - ...................... .... .................................................... ....... ............. .. 
Business failures (number) ............ ... ...... ................................. ........................ ................................................ .. 

TRADE 
Total retail sales, index ................................................................................................................................... . 

Durable-goods sales, index ...................................................................................................................... .. 
Nondurable-goods sales, index ............................................................................................................... . .. 

Ratio of credit sales to net sales in department and apparel stores ................................................ - ......... .. 
Ratio of collections to outstandings in department and apparel stores .............. - .............. - ...................... .. 

PRODUCTION 

Total electric power consumption, index ................................................ - ....................................................... . 
Industrial electric power consumption, index .............................. _ ................................................................ .. 
Crude oil production, index ................................................ - ............................................................................ .. 
Crude oil runs to stills, index .......................... _ ........................... ..... .. .............................................................. .. 
Industrial production in U.S., index (1947-49=100) ............................................. .................................... . 
Texas industrial production-total index (1947-49=100) ...................................................................... .. 
Texas industrial production-manufacturing index (1947-49= 100) .. ..................................................... . 
Texas industrial production-durable goods, index (1947-49=100) ...................................................... .. 
Texas industrial production-nondurable goods, index (1947-49=100) .............................................. .. 
Texas mineral production, index (1947-49=100) ....................................................................................... . 
Average daily production per oil well ........................................ ........ - ............................................................ .. 
Construction authorized, index ......................................................................................................................... . 

Residential building .... ... ............. .............................................................................................................. .. 
Nonresidential building ............................ .................................................................................................. . 

AGRICULTURE 

Prices received by farmers, unadusted index, 1910-14=100 ................................. ............... - .................... .. 
Prices paid by farmers in U.S., unadjusted index, 1910-14=100 .............................. - ............................... . 
Ratio of Texas farm prices received to U.S. prices paid by farmers .............................. .................. - ........ .. 

FINANCE 

Bank debits, index .............................. _ .............................................................................................................. .. 
Bank debits, U.S., index .................................................................................................................................... .. 
Reporting member banks, Dallas Reserve District: 

Loans (millions) ............................. .. ....... _ ...................................................................... ............................. . 
Loans and investments (millions) ...................... ... ........... - ...................................................................... .. 
Adjusted demand deposi ts (millions) .......................................... - ........................................................... . 

Revenue receipts of the State Comptroller (thousands) .................................... - ........................................ .. 
Federal internal revenue receipts (thousands) .............................................. - .... .......................................... .. 

LABOR 

T•IB~~g~;~iy~;!i.~f~~~if t~~~> : : ~:: 
Total nonagricultural labor force in 18 labor market areas (thousands) .................................................. . 

Employment in 18 labor market areas (thousands) .......................................................................... ...... .. 
Manufacturing employment in 18 labor market areas (thousands) .................................................. .. 

Total unemployment in 18 labor market areas (thousands) ................................................................... . 
Percent of labor force unemployed in 18 labor market areas ................ .. ............................................ .. 

s 

s 
s 
s 

January 
1962 

133.0 
73.9 

119.7 

430.3* 
32 

104.5* 
109.1 * 
102.1 * 

75.1* 
42.5* 

125.5* 
108.5* 
90.6* 

106.6 
173 
178* 
225• 
258* 
209• 
133 
13.1 

125.5 
107.4 
169.9 

260 
304 
86 

134.0 
133.7 

3,237 
5,223 
2,930 

s 94,969 
$264,689 

2,507.0* 
483.7* 
231.1 * 
252.6* 

2,322.1 
2,140.9 

389.0 
121.7 

5.2 

December January 
1961 1962 

117.3 112.3 
74.7 90.2 

111.2 93.0 
119.2 119.9 

s 431.8r s 403.6 
37 38 

107.2r 95.9r 
109.5r 90.9r 
106.0r 99.lr 

70.3* 74.6r 
39.2* 41.8r 

119.7* 112.lr 
106.4* 106.3r 
94.8* 92.3r 
98.6 108.0 
175 155 
180r 172 
225r 216 
266 248 
207r 201 
135 130 
12.9 13.3 

102.5 101.3 
91.7 82.8 

107.5 129.1 

264 251 
302 301 

87 83 

117.7 113.3 
131.8 119.8 

s 3,300 s 2,963 
$ 5,267 s 4,791 
s 2,779 $ 2,694 
SlOl,298 s 87,957 
$137,125 $269,624 

2,559.4r 2,488.2r 
484.0r 476.2r 
233.0r 223.lr 
251.0r 253.lr 

2,347.3 2,314.9 
2,173.9 2,110.4 

385.6 382.7 
106.7 138.6 

4.5 6.0 
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